











DISPLAY FOR VICTORY 


Jing NOVEMBER and DECEMBE 


lue are 


for your old figures 


on NEW 
Korrect-way MANNEQ 


Here’s the greatest opportunity ever afforded retailers to secure 
new KORRECT-WAY MANNEQUINS at big savings. Be the 
first in your community to secure these glamorous new figures. 
designed with careful adherence to the measurements of the new 
L-85 Fashions. KORRECT-WAY MANNEQUINS are brilliantly 
styled—the supple lines and easy poise model the most common- 
place and glamorous fashions expertly. The ease with which 
these figures can be moved, by even display women, is due to the 


6 F EAT UR ES lightweight, non-breakable papier-mache bodies. 


Designed to conform with 
the new L-85 Fashions. 


? Sculptured by / Y 
Sacha-Francine. Y My, : yj Yj 

3 Movie make-up painting. 7 jj Uy aa] ay ]/ 
Coiffures by “Corsillo” of 7 Ws 4 rt c i WA 
Hollywood. I 4 


Lightweight non-breakable 
bodies. 


6 Triple - coated crack - proof — ee 
finish. Write... phone ... or call your nearest KORRECT-W AY 


Distributor (listed below) for details on this liberal TRADE-IN allow- 
ance. There is no obligation. DO IT TODAY! 


Get in the Scrap! 
ATLANTA ........... Melvin S. Roos LOS ANGELES . . Grossman & Silvers 


for 35 YEARS... KORRECT-WAY BALTIMORE . . . . William's Co rporation MINNEAPOLIS L. E£. Hier Display Equip 

has been supplying metal racks BOSTON — . . . , Eastern Displays, Inc. NEW ORLEANS .. . Gulf States Display 

BUFFALO .. . .. Samue Cc. ch 8 Son PHILADELPHIA Naythons Display Fixt 

CHICAGO ...... .. Hecht Fixture Co. PITTSBURGH . Deweese Dispiay Equip 

CINCINNATI... peneral ae xy Corp. PORTLAND . . Northwest Display Eq 

: ; : CLEVELAND . . Pribil Display & Sup. Co. ST. LOUIS . . Mi dwest Disp. Equip. Cort 

unused in cellars and bins — while DENVER... ... . Walter W. Martin SAN FRANCISCO Kehoe Display Fixt 

they are needed in the War Industry. DETROIT... _ “The Art Products Co. “SEATHUE . . Chas. T. Bovd. Disp; Ea 

Check over vour cellar and bins and KANSAS CITY . National Equipment Corp. MONTREAL .. . Miller's Dis. Fixts., Re 1, 
get in the scrap! HONOLULU g» tg 0G.’ Ley ee ane eS 


stands displayers. ete... to the 
nation’s leading retailers. Thousands 


of these now obsolete metal units lay 
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IN STOCK—READY TO SHIP! 


COLORFUL - DECORATIVE - INEXPENSIVE 


Christmas comura 


(COMMERCIAL MURALS) 


FOR TOY AND CHRISTMAS DISPLAYS 


These comuras are screen processed in FINEST QUALITY FULL, RICH OIL COLORS—on 80-pound flexible 
comura stock, excellent for wall, post and window treatments. Easily mounted on wallboard or 


plywood—with wallpaper paste, staple gun or tape. Attractive—Colorful—Decorative. 


ORDERS SHIPPED SAME DAY RECEIVED! 
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DESIGN X-1010—15” x 90” “Cadets on Parade” comurd — Processed in 6 RICH OIL COLORS (red, 
white and blue predominating—grey background) on heavy comura stock. Only $375 each 
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DESIGN X-1005 — Size 15° x90" “Drum” COMUrFa — Processed in 8 RICH OIL COLORS — Red 
predominating. Only $3° each 
DESIGN X-1006—Size 30” x 90” (same design and color scheme as Design X-1005). Only $375 each 
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DESIGN X-1009 gegen 
15” x 90 DESIGN X-1104—15”x 90” “Deer Parade” COMUFG —6 RICH FLAT AND HALFTONE CHRISTMAS 


Bene OIL COLORS processed. Only $375 each 
co 


in 6 
Processed in 
rich oil colors (Red, 
white and blue 
predominating) 


ws 

4 $200 each 
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DESIGN X-1027—15 x 90” “Bambi” Landscape COMUId in 10 RICH OIL COLORS—blue predominat- 
ing—processed on heavy comura stock. ‘Christmas Sieigh Ride." Only $375 each 


From Walt Disney's ''Bambi"’ Stensgaard also offers other Bambi" Display properties. 
A Natural" for Christmas promotions. 


weudianiis Christmas Displays -RE ké . . . big Christmas Edition of 








“VICTORY TIMES""—o 16-page tabloid packed full 


These attractive displays have a light- * 
a of new Christmas and 


ing effect that simulates the soft, mel- 


: Vict ispl i = 
low glow of the Halo—the spectacular 4 : Oy Sen en NeToay TIMES =~ 
; ' 45 original sketches — “oe 


ae te fe ass 
nearly a hundred pho- WE CAN au HAVE : 
tographs of new smart MER Y CHRISTMAS 


and resplendent Aurora Borealis 
(Northern Lights). Truly an effective— 


yet inexpensive attraction. = 


" , Christmas comura and 
PROCESSED IN 6 RICH OIL COLORS " y properties designed to 


Both designs are in three planes (layers) ; help you create effec- 
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—graduating in size—one, set forward . : tive display quickly — 
D -1212—M . 
Design SL-1211 — Christmas from another. Copy ribbon on Christmas a wecue as ati eee 
mag oo a. aan tree design is die-cut and appliqued on 7” deep. STARS: 8”, 61/2” and : 
' ° sa," . 
12” drometer FRAME. 15” front, in relief. Processed in six rich oil oe Se eee Be sure to get your copy! 
r min 
neter. Green predominat colors! Collapsible shadow-box behind. LAY (with pate a 15” in diam 


Only $3.75 each Store supplies light cord, plug and bulb. eter Only $3.75 each WRITE OR WIRE NOW! 


easily — inexpensively! 
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THE COVER OUR NEXT ISSUE 1942 


Charmingly Victorian is the setting shown The December issue of DISPLAY WORLD will bring "After nearly forty years in the agency 
in the display on this month's cover. The you the latest happenings in the field of display— business, we are convinced that in 99 cases 
window is the creation of J. W. Campbell, reports on current displays from New York, Los out of 100 a campaign can not produce its 


Carson Pirie Scott & Co., Chicago—in keeping Angeles, Chicago, and other points. In addition there biggest results, no matter how much space 






with the trend nowadays to play up merchan- will be seasonable ideas for the months ahead, both iis used in newspapers and magazines, unless 
dise for the conserve-on-fuel months just ahead. in display photographs and idea sketches for windows attractive display material is a part of the 
Decorative footlights in the shape of coach- and interiors. . . . And don't forget the big January whole setup."—William M. Mumm, president, 
lamps send a warm glow over the scene.  issue—the Annual Display Review and Forecast num- Mumm, Romer, Robbins & Pearson, Inc., 








(Photograph by Fred Kuehn & Co., Chicago.) ber, more important this time than ever before. Columbus, Ohio. 
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DISPLAY 


THE FRONT LINE OF 


MERCHANDISING 


The pivotal manufacturers and distributors of 
display properties have a greater obligation than 
ever before to give support to the importance of 
display as the retailer’s strongest promotion 
medium. 


Display, as never before, has been enlisted for a 
two-fold performance: 


1. Store Sales Promotion 
2. War Program Education 


. and the entire display field certainly can be 
no stronger than the industry behind it. 
For the present and future status of display, for 
the maintenance and strengthening of the pro- 
fession’s goodwill and morale, nothing can be 
more powerful than the vision of the industry 
as reflected through the advertising pages of 


DISPLAY WORLD. 
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Please, President Roosevelt .. . 
Don’t Blame The Display Profession 


By W. L. STENSGAARD, President 
W. L. Stensgaard & Associates, Inc., Chicago 


(A Guest Editorial) 


Yes... personally ... 1 agree with President Roose- 
velt’s statement to the press conference as reported on 
pages 83 and 84 of Time for November 2: “Three-fourths 
of the display windows.” the president said. “are crammed 
with luxuries — just luxuries. If the merchants would only 
put these luxuries out of sight, people would not ask for 
them. If people would not ask for them, shop keepers 
would not try to reorder them. If shop keepers did not 
reorder them, manufacturers might conserve vitally needed 


manpow er. 


All of us are agreed that window displays are a power- 
ful force in the distribution of goods or ideas to the Ameri- 
ean public. They impart to the public not only ideas 
about merchandise but establish impressions of events 
and trends. Windows filled with luxuries throughout 
America do not create an impression that America is sin- 
cere about “All Out for Vietory.” L believe that retail 
management is more to blame for this impression than 
the retail display profession. | can visualize the anxiety 
of merchandising people and buyers to get more and more 
volume and therefore they are asking for more and more 
merchandise representation in the display windows. 


Few, if any, stores have adopted a continuous policy 
with reference to Victory displays. My observations are 
based upon the fact that within the past thirty days I have 
had the opportunity of seeing windows on the main streets 
in more than fifteen of America’s leading cities. Yes . 
some stores have done an excellent job with Victory dis- 
plays and these have been very helpful. All of us must 
remember, however, that a few stores in the nation will 
not accomplish the effect necessary. This must be a 
Victory display program involving almost every store in 
every town and city: otherwise the public gets the same 
impression that President Roosevelt visualizes. A window 
last week or last month is not enough. We certainly do 
not expect to win this war by fighting only “when it is 
convenient.” We will not give the American public the 
right impression by a Victory window “now and then” 
when that window is not needed for featuring and selling 


seasonal merchandise. 


Since Mr. Roosevelt's statement, | have talked to many 
executives in the retail world. I find that they agree with 
the fact that display windows should be cooperating more 


with the war effort. However, they have relied somewhat 
on their display manager to see that this representation 
or impression was evident in the store front at all times 
Management seems surprised when | point out some ot 
the reasons that the display manager gives me for not 
being able to accomplish the desired Victory display con- 
tinuity. One of the reasons has already been stated, and 
that is the request for window space by the management. 
merchandise office or buyer—and when such direction or 
orders are given, the display department must, for the 
most part, carry them out. In most stores the display 
department, like the advertising department, operates on 
# budget. That budget becomes an expense that must be 
controlled. Included is a small amount of money, usually. 
for institutional or display advertising. Such budgets 
have not been revised to take care of the important war- 
time requirements. 


Therefore, the display manager is confronted with the 
problem of how can | do this and to what ean | charge it? 
This does not involve only inexpensive properties or pos- 
ters. For the most part, it involves charging the actual 
window space back to some account or department. The 
shoe department, the millinery department, the furniture 
department, or, for that matter, any merchandise depart- 
ment, is net usually willing te accept the charge-back for 
an all-out patriotic or war-time window. | have actually 
had stores tell me that their institutional budget was over- 
spent. | have actually had them tell me “We had a fine 
Red Cross window last month—we may have another 
Victory display soon.” 


| would like to propose here and now that the Con- 
trollers’ Congress of the National Retail Dry Goods Asso- 
ciation, or, for that matter, any individual or any retail 
executive, recommend to management a new classification 
for the budget to be entitled “Survival” budget. Into this 
should be transferred the funds from various institutional 
activities and to this amount should be added a sum sufli- 
cient to do a consistent job in cooperation with the govern- 
ment in telling the public important messages related to 
winning the war. Such messages can be obtained from 
the Victory Display Committee headquarters or the Office 
of War Information. Certainly any retailer should be 
proud to have the opportunity of classifying such an ae- 
count and contributing liberally. If it is necessary to 
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charge window space back to any single account, it can be 
charged back to this “Survival” account. Regardless of 
what revisions are necessary in the strueture of such ae- 


counting, do it and do it quickly. Retailing should not be 


¢, 
caught criticizing governmental red tape when it can not 
change its own system of accounting to the point of creat- 


ing a “Survival” budget. 


Furthermore, | would like to recommend that every 
truly American retail store set aside one-third of its win- 
dow space for Victory displays. To do this economically 
and effectively, perhaps a panel about the width of one- 
third the length of the window could be set back from 
the glass about 2 feet. On this can be shown a government 
poster or a store poster or a message or illustration such 
as the government wants told, this space to be devoted in 
every window, every day. The other two-thirds of the 
window can be given over to the showing of merchandise. 
Imagine, if you will, the impressions throughout the nation 
if every store joined in such a Victory display campaign. 
The department using the window for merchandise would 
pay the rate for the full window and every department 
would be proud to contribute one-third of its window 
space to tell the public important facts necessary to win 
the war. If this were done, there would be no question 
about the luxury impression of display windows to the 


publie. 


I discussed this idea with the headquarters of a very 
large American retail organization. I quote a paragraph 


from their letter of acknowledgement: 


“It was so thoughtful of you to take time out to 
tell us about your splendid suggestions concerning 
more and better war windows—a ‘Survival Budget’ 

devoting one-third of every window to a war mes- 
sage. We obtained a copy of Time and then on Fri- 
day released a letter to all stores mentioning your 
thoughts, quoting Time, and we are certain that all 
this will result in—more and better war windows 
thanks to you!” 

Retailers to date have given, according to Victory Dis- 
play Committee headquarters, more than half a million 
windows averaging one-week showing each. thus over one- 





half million weeks of Vietory displays (no merehandise 
in these windows) since the first of the year. This is a 
tremendous contribution, but it has not yet accomplished 
a satisfactory job or overall effect. In the push for fall 
business, Victory displays have not been sufficiently nu- 
merous and for the Christmas selling season. | predict 
there may be even less. Regardless of Christmas selling. | 
continue to believe that retailers should be willing to give 
one-third of every window to a war-time message or dis- 
play. Christmas is no reason for forgetting that our big- 
gest job is winning the war. The fact that President 
Roosevelt visualizes windows showing “only luxuries— just 
luxuries” is a reflection on retail management more than 
it is on the display profession. The display profession. 
through the Victory Display Committee, L. S. Janes. chair- 
man, a division of the International Association of Display. 
has on its own and at no cost to retailers. worked closely 
with most every branch of the government in Washington. 
The retail displaymen have been furnished with plans and 
related to various government 


copy and ideas directly 


war-time activities. Displaymen, for the most part, have 
done an excellent job of executing these few ideas now and 


then. 


We are at the point, however, when a better overall 
effect must be created to the public as to the part retailing 
and especially display windows can do to help win the 
war. The job that is needed now is to give one-third of 
every window every day without reservation until Victory 
is won. If President Roosevelt's impression of display 
windows is true, great damage has been done because 
merchants have not heeded the advice and counsel of the 
Victory Display Committee. If this is to be corrected, 
immediate attention to the display war-time job is neces- 
sary. Retail merchants’ associations and all others con- 
cerned need to encourage and cooperate with their display 
organizations. Regardless of the reason, display can bring 
additional criticism and probably many more restrictions 
on retailing unless their important window space is par- 
tially and quickly converted to war-time cooperation with 
the government. The display profession should be quick 
to right the condition and to convert the employer to his 
part in this war-time display job. It must be consistent 
and continuous. 
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For this mid-season period, the windows 


of Southern California were composed of a 
smattering of football, Hallowe'en, music, 
recreation, and wat \ few showings had 
hints of the coming Christmas time, but as 
this vear’s Yule plans will be made unde 
unaccustomed pressure, little is yet known 
of the real scope of the displays to come 
The downtown stores carried out quite a 
large scale promotion, however, to encourage 


early buying of gifts for servicemen. If those 


yack on aati 
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By HERB CROSS 
"Dick"' Whittington, Los Angeles 


sales could be considered a barometer, it 
will be a fine Christmas after all. 

\s music and the drama play an essential 
role in the social activities of October and 
November, there was a trend towards for- 
mality in some windows. Opera atmosphere 
was captured in backgrounds by the use of 
cut-out audiences and clever props. The 
mannequins in these showings were elegant 
in jeweled capes and gown accessories. 

From formal to the extremely informal we 
need but to mention football and Hallowe'en. 
The gridiron seems still to have a tremen 
dous following despite conditions. Gay col- 
legiate colors for the rooters were an in- 
spiring sight in the window parade. The 
Hallowe'en windows gave the shoppers 
plenty of seasonal atmosphere. The dis 
plays were intriguing with their witches, 
goblins, and harvest settings. 

Additional dimout regulations were en 
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From Los Angeles 






forced during October, but the effect upo 
the general run of displays was not to 
severe. <All spotlights must have a perma 
nent shield and must not point towards th 
window glass, is one regulation. It wa 
observed that some stores limited their win 
dow illumination to a single light of low 
wattage. It is certainly all out for wa 
with the Los Angeles displaymen. 

There is nothing like a barber’s chair t 
illustrate a “short cut.” Display Manage 
Raymond Dexter had a problem at Bullock's 
Wilshire in presenting a “short cut to fas! 
ion and color.” He obtained several old 
fashioned barber chairs, padded them ex 
tensively, touched them up here and _ there 
and the result was a very excellent solution 
to his problem and an attractive display 
theme, as pictured. Beside the chair in each 
window was a tall barber pole painted red 
and white and looking very genuine. Upon 


y 


fas 
& ; 


i 
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the chair and pole were attached costume 
accessories for the handsomely attired man- 
nequin ‘in the showing. 

Leisure and sportswear showing was a 
feature at Mullen & Bluett. Display Man 
ager Riley Rinks called his series “Time 
Out Clothes.” In the window background 
was a large clock with the hands pointing 
to the leisure hour. The window card read 
“When your day’s work is done and you come 
home ‘dog-tired, there is nothing in the 
world you want to do but just relax. 
Four mannequins were used in the display 

There is quite a story behind the series 
of window displays featured at I. Magnin 
Display Director Nelson Dexter desired an 
opera theme and hit upon the idea of ob 
taining photo-enlargements of the famous 
Shostakovich Seventh symphony, which was 
written during the seige of Leningrad. The 
original score was photographed on micro 
film in Russia and was flown with all the 


—Upper left, by Raymond Dexter, Bullock's- 
Wilshire. . . . Center, by Riley Rinks, Mullen & 
Bluett. . . . Left, by Nelson Dexter, |. Magnin's. 
. . . (All photographs by courtesy of “Dick” 
Whittington, Los Angeles) — 
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—Right, from Bullock's downtown store. Cen- 
ter, by Irving Walton, Brook's. . . . Below, also 
from the downtown store of Bullock's— 


hazards of war across Egypt and thence to 
the United States. In each window was an 
enlarged sheet of the score from the sym 
phony, and it made very interesting back 
ground material. Another unusual idea was 
employed in the displays. At each side was 
a huge cut-out photo-enlargement of one of 
Leopold Stokowski’s expressive hands, espe- 
cially posed for these windows to appear as 
if they were directing an orchestra. Musical 
instruments were also included in the show 
ings. In the window illustrated, a manne 
quin in evening dress stands beside a bass 
viol, holding a bow in her hand. Apparel 
accessories were placed upon the instrument. 
The window caption was “Exciting as a 
Symphony.” 

Navy day inspired a display of great im 
pressiveness at  Bullock’s. The window 
saluted the navy as “the first line of offense” 
and offered for public review a great deal 
of authentic equipment and gear which is in 
daily use by the Pacific and Atlantic fleets. 
The window interest begins in the back- 
ground where a new recruit is being sworn 
into the service by a senior officer. The re- 
cruiting office is complete even to the oath 
of allegiance plaque on the office wall. In 
the window center was a “Y"-gun such as 
is used to scatter depth charges around 
enemy submarines. 
shells of various calibre for the shoppers’ 
examination. Official airplane models were 
displayed at one side. Life preservers, paint- 
ings and posters were on the walls to carry 
out the naval theme. In the foreground were 
several interesting smaller displays. One 
display board exhibited the innumerable 
knots a sailor must contend with and apply 
to his daily duties. Across the window tront 
was a line-up of miniature fleets of United 
States vessels. Some of the tiny boats were 
in the formation of an ideal task force when 
attacking some strategic position. Signal 
flags and colorful ship’s banners gave addi 
tional sparkle to this display. Cleverly writ 
ten window cards explained the use of each 
individual piece of equipment. Navy day 
displays of similar magnitude were shown 
throughout the store interior. 

Cool and refreshing, the men’s wear fall 
showings at Brook’s featured apparel in 
“Freedom Blue.” Display Manager Irving 
Walton designed the showing to convince 
shoppers that there is such a thing as “leis 
ure moments,” and that the right apparel 
makes those moments completely enjoyable 


There were bombs and 


Fall leaves carried out the seasonal feeling 
in the window. 

The Selective Service theme was the sub- 
ject for a Bullock’s men’s wear presentation. 
In the window background were painte/ 
figures of men of various sizes and shapes. 
hese paintings were labeled stout, regular, 
short stout, long stout, and so forth. On a 
hanger rack in the foreground were twenty 
nine carefully chosen suits to fit every type 
ot figure. A circular frame on the back 
ground contained headlines, 
adding an up-to-the-minute interest to the 
showing. The frame was constructed to 
look like a porthole. 
of a series in which topcoats and the like 
were similarly presented. 


various war 


This window was one 
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by Louis Gehring 


Display Designer and Consultant, New York City 


A toast to our boys in service! In this 
ketch the mannequin wears a red, white 
and blue ensemble and raises a glass to 
toast the men who are fighting for the 
great day of victory. This idea can be 
used to promote the sale of liquor, table 
luxuries or novelties for that gala New 
Year's Eve party. It can also tie-in with 
the sale of War Savings Bonds and Stamps. 
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The Stage Door Canteen will be a popular 
rendezvous during the mid-winter social 
season. Here a sketch or photo blow-up 
depicts an audience of service men listen- 
ing to an entertainer. This idea presents 
an opportunity to display evening and 
formal apparel. 






























white sale. Copy might 


appears to sleep in luxury. 


play theme. 








This sketch suggests a special promo- 
tion on sheets for the annual January 


Sheets born with nine lives—prized 
for softness, praised for durability. 


A cut-out or paper sculptured cat 


actual sheets in carrying out the dis 
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‘Our Town—All-Out for Victory’ is the 
patriotic theme used here for promoting 
the sale of War Savings Bonds and 
Stamps. And what town is not proud to 
be 100 per cent behind the government? 
The sketch depicts a panorama of your 
home town executed in miniature. It is 
sure to be attention-compelling and to 
arouse much interest. 
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Were all going to conserve on tuel this win 
ter, so we'll want warm clothing for indoors 
and out. This old-fashioned interior drama 
tizes the old-time stove which, to emphasize 
warmth, should be painted in bright ver 
milion. Old-fashioned panel wall paper and 
heavy, dark red portieres complete the set 
ting. 














In the days of the cigar store Indian, men 
walked more. Today, to conserve gas and 
tires we are again walking. This idea 
makes a splendid promotion for the display 
of men's shoes, stressing their extra feature 
values. A tobacco shop window is con 
structed to reveal a display of boxed cigar 
brands of the Gay 90's. A replica can be 
made of the hand-carved, multi-hued 
wooden Indian, which is today almost a 
museum piece. 





































































These are the lovely days of Indian sum 
mer—which, legend has it, really connotes 
“Indian Gift Summer” and serves as a sym 
bol of good-will . from nature a token, 
a gentle after-thought, as though she re 
lented aiter the first appearance of chilly 
days and offers as a gift the short and 


unpredictable period of warm and gracious 


weather which is looked forward to every 
vear before winter closes in. And in these 
days of autumn the displays have projecte | 
their awareness of the changing seasons 
with harvest grandeur in decor, plus the 
advent of the simplified social season which 
carries on with high courage in keeping 
with the times, and a salutation to many 


patriotic observances 
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Reviewing New York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studios, New York City 


The opening of the New Opera Company 
was heralded in practically all of the Fifth 
avenue windows and provided the opportu- 
nity of presenting evening wear. At Saks- 
Fifth Avenue, Display Director Sidney Ring 
used the occasion for showing evening gowns 
that “gleam and_= glitter” together with 
“Stradivari,” a new perfume described as 
a “moving, mellow fragrance, precious and 
lasting as the magic violins of Cremona 

and returns like the haunting snatch of a 
favorite melody, never to be forgotten.” 
These characteristics served as inspiration 
for the display theme. Little angels and 
violins of violet-pink plaster were floating 
around the setting, their music taking the 











form of large musical notes, also of t! 
piaster, some of the notes suspended fro: 
the top of the window by fine wires—othe: 
applied to the maroon fabric backdrop. To 
the musical notes together with the cur! 
heads of the little cherubs served as displa 
fixtures tor showing the bottles of perfun: 
Music racks with their score sheets gradu 
ated in height from the suggested orchestr; 
“pit” to the section of the elevated “stage 
which was carried on a semi-circular lin 
this unit painted in purple and banked wit! 
clusters of artificial baby’s breath dyed i 
violet and purple and dusted in silver glit 
ter. The mannequin, holding her progran 
was in white. 












































































































Tweeds, rich in color, occupied a full 
stretch of windows at Lord & Taylor’s wher« 
Display Manager Dana O’Clare transplanted 
the real productiveness of the autumn coun 
try side into a series of appealing scenes 
Bearing out the harvest colors, the cop) 
followed the thought in such messages as 
“Autumn Haze—magnificent against ripening 
apple red” where trees profusely laden witl 
red applies and with more of the tempting 
apples on the ground and in baskets made 
the background; “Bee Brown in lovel 
subtle combinations” before bee hives an 
honey combs; “Tweeds in glowing Harvest 
Colors” with extravagantly big pumpkins 
corn shocks, meadow grasses and a littl 
calf lurking in the background. 

For the illustrated window of “Vintag 


—Upper left, by Sidney Ring, Saks-Fifth 
Avenue. . Center, one of an outstanding 
group of autumn windows by Dana O'Clare 
Lord & Taylor. . . . Left, by Harry Krimstock, 
The Tailored Woman... . (All photographs by 
courtesy of Virginia Roehl Studios, New York 
City— 
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—Right, by Eric Nordeen, of the Manhasset 
shop of Lord & Taylor. . . . Center, by John 
Robert Riley, interior display manager for 
Lord & Taylor. . . . Below, by Joseph Dultz, 
Bloomingdale's— 


Purple that makes your mouth water” a 
grape arbor trellised with real grape vines 
and luscious bunches of domestic grapes de 
picted a scene that literally did “make your 
mouth water.” This display by Dana O'’Clare 
was appealing enough with all its feeling of 
movement. The grapes were ready for pick 
ing by spectators as well as by mannequins 
who had already done their share—as wit 
ness the white wicker baskets heaped with 
purple bunches of grapes on the = child’s 
wagon. Pigeons were pecking in a corner 
of the real grass and autumn leaves that 
were scattered about, for the floors of the 
windows were covered with genuine sod. 
One mannequin, leaning on the arbor, was 
whispering to a squirrel, another looks 
pleased with her handbag and scarf which 











she has hung on a post of the arbor, while 


' their friends appear quite self-satisfied with 
their gleanings. 

5 “For a long-lived memory of Portrait 

' Loveliness—The Tailored Woman Way with 
the Bridal Beauty of Satin . . . gardenias 


and lace” read the message slipped in a 
gold-lined wedding invitation envelope in a 
bridal window at the Tailored Woman. For 
this setting, Display Manager Harry Krim- 
stock portrayed the bride posed in a lite- 
| size gold portrait frame—the voluminous 
veil and asparagus fern filling in the back 
ground to the bride. She wore a gown of 
white satin spaced with clusters of gar- 
; denias, and gardenias were also scattered 
; down the runway which extended from the 
elevated frame to the foreground of the 
window. The runway was finished in maroon 
velour, the sides bordered with gold scroll 
work. Interestingly, these serolls were ac- 
tually wood shavings, curled into designs, 
stapled and painted in gold. The chartreuse 
gown and matching hat of the bridesmaid 
contributed a note of color, the white gar- 
denias also making her bouquet. 

A homely and delightful family scene was 
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created by Eric Nordeen, display manager, 
in the Lord & Taylor Manhasset, Long 
Island, shop. Here many members of a large 
family are shown in warm, cozy clothing 
grouped around a large decorative stove 

this grouping occupying the center of the 
stage, while adult members of the family 
are hurrying from the icy outdoors into the 
warmth of the home The ivory finished 
stove originally came from a Viennese cas 
tle, and incidentally while in this window 
was purchased at a handsome price by a 
neighboring estate. The upright panel which 
forms the background tor the stove is fin 
ished in wall paper —an orange-red rose 
pattern on gray-blue ground (Since this 
window is viewed from the inside of the 
shop as well as the street, Nordeen has the 
double duty of making both sides interest 


ing. On this occasion, the reverse side ot 


the panel suggests the theatre and in large 
letters 1s inscribed “Prop 1, Scene 3. No 
| 1 the children is 


Smoking.” ) The mother 
seated on an old Victorian couch upholstered 


in French blue satin and is examining little 
sweaters and other warm garments in chil- 


[Continued on page 39] 
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pokane VDC Goes To Work 


Our local members of the Victory Display 
Committee wanted to hit residents of Spo- 
kane squarely between the eves with a dis- 
play that ignored. In 
discussing ways of doing so, we hit on the 


smash could not be 
installing a complete 
the dis- 
plays to dramatize the various phases of the 


idea of creating and 


battery of displays in one building 


war effort. 


Fortunately there was a vacant building 
which would answer our purpose very well. 
The writer designed seventeen windows for 


bonds, the Red Cross, recruiting, 
civilian defense, three divisions of the Sec- 
ond Air Force, the American Legion, United 
Spanish War Veterans, the Athletic Round 
the Canadian Legion. Members 
of the Display Club, of which 
Franklin did all the 
work of constructing and installing the dis- 


Wal army 


Table, and 
Spokane 


Curtis is president, 


ENLIST NOW 


See 


— | ‘em 


A Sa. 


a4 


By WAYNE E. COREY 
Spokane Dry Goods Company, Spokane 


plays. Fourteen of us worked three hours 
every week-night until the work was com- 
pleted, putting in a total of 556 hours. The 
store building had been vacant for several 
years and the windows were in very bad 


condition. 
to be built, with more than 125 panels neces- 


Complete new backgrounds had 
sary to do the job. 

After installing the first display, we found 
that the old floors in the windows detracted 
very much from the setting. Trying to keep 
down the expense, we had to do some fast 
attempt to find a remedy. 

me to try confetti 
found that it works 
was wonderful con- 


thinking in an 
Finally it occurred to 
on the floor, and we 
very nicely. The effect 
and perhaps this idea will 
help some other displayman out of a spot. 


sidering the cost 


Four of the windows are pictured here, 
and are representative of the other thirteen. 


US WAR SANG 
y) “4 BONDS « STANDS 


While costs were kept as low as_ possibl 
we omitted nothing in the way of art worl 
and decoration which would add to the at 
tractiveness of the displays. 

The group working on this project reall) 
rolled up their sleeves and pitched in with 
all they had. All but three of the men who 
helped have since gone into the service, o1 
into defense work—which makes it hard to 
carry out the Victory Display Committee's 
Fortunately, however 
much Victory 
display minded, which helps a great deal 
Much of their enthusiasm can be traced to 
the seventeen windows mentioned 
They that displaymen 
earnest and willing to give their own ef 
forts and spare time for the common caus¢ 
I feel sure we will be able to keep the VD¢ 
program rolling along in Spokane. 


program right now. 
Spokane merchants are very 


above 


saw local were in 


ee tee 
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day 
cause us, 


month of November with its 
Thanksgiving should 
who are yet free, to rejoice for the growing 
unity of purpose and devotion to 
duty that is being expressed everywhere in 
our country by citizens who are rallying to 
the nation. From the rock- 

Maine to the Gult 
Texas, the glamorous coast ot 
California to the storm-swept cape of Hat- 
teras, the spontaneous and generous support 
of all to our war effort forms the bulwark 
of strength upon which our nation of free 
men and women bases its security for the 
future. 

The men and women of our display 


This 
devoted to 


unselfish 


the defense of 


bound coast of sunny 


shores ot 


field 
have proven themselves to be unselfish and 


ready at all times to contribute of them- 
selves to the furtherance of our war pro- 
gram. The extra hours spent on civic, 


community and national display programs, 
as evinced by the straight from the shoulder 
phases ol 


from 


message-telling displays on all 


our national activities, are to be seen 
coast to twenty-four hours of the 
day. It is the greatest selling 
tackled and on the beam when it comes to 
getting you displaymen and 
women, our thanks. Accept our salute for 
the grand job you are all doing. 


coast - 


je »b ever 


results. To 


An excellent example of patriotic display 


effort is the very outstanding window dis- 
play, “If you must talk Tell it to the 
Marines,” installed at Stix, Baer & Fuller, 


St. Louis, by Syl Rieser. This display graced 
the cover of the October issue of the Inter- 
national Association of Display bulletin and 
brought to Rieser the I. A. D. Victory Dis- 
play award for the September contest. Con- 
gratulations ! 


Why isn't this the time for you to start 
sending in your Victory Display window en- 
tries? The winning photograph will receive 
the coveted I. A. D. award and will appear 
on the cover of the I. A. D. bulletin of the 
current month, together with your name and 
that of your store. All you need to do is to 
send your national Victory Display window 
photographs, each month, to I. A. D. head- 
quarters, 705 Beech street, Manchester; no 
entry All photographs 
should be sent prepaid and cannot be re- 


fee, no restrictions. 


turned. You are building these victory 
displays each week. Why not send your 
photograph entries regularly? Get national 


recognition for the grand job you are doing. 

Note: Dead-line on the I. A. D. Christmas 
display contest is January 12, 1943. The con- 
test is open to all members of the display 
Nine 


more 


profession and covers three divisions. 


opportunities for you to win one or 


of the I. A. D. 


nition to you and your store. 


awards—with national recog- 


These are the three groups: (1) The best 
Christmas window display ot merchandise. 
(2) The best Christmas institutional display. 
(3) The best Christmas interior display. 


Photographs can not be returned and_ the 


decisions of the judges are final. 


The educational committee under the 
chairmanship of I. A. D. Second Vice 
President Everett W. Quintrell, Elder & 


Johnston Company, Dayton, Ohio, has placed 
hands of all I. A. D. 


bulletin on 


members the 
“Color” 

display advertising’s greatest tool in modern 
This 


in the 
educational publicity 
merchandising. article on color was 
edited by H. H. 
Williams Company, 
angles of color adaptation of benefit particu- 
larly to the 
of display. 


Graham, of the Sherwin- 


and included = many 


younger and members 
The educational publicity bulle- 
tins definite part of the I. A. D. 
program and will include a 


display subjects throughout the vear. 


newer 


are a 
scope of 
\ddi- 
tional information will be yours by dropping 
to Everett Quintrell, 109 
East Hillcrest avenue, Dayton. 


wide 


a line of inquiry 


Why an I. A. D. membership? Your first 
reaction to the talk of 
attempting to make you a customer is “Just 
That's 
Applied to your mem- 


sales any salesman 
what value do I get for my money ?” 
natural and logical. 

bership in the I. A. 
many and the values 
$5 investment are nothing short of 
able. 


D. the advantages are 


you receive for your 


remark 


Where else do you receive national, local 
and club recognition of yourself as a dis- 
play member through the pages of the lead- 
ing publications on display, as do you win- 


ners of the year-’round monthly and sea- 
sonal display contests conducted by the 
I. A. D? These include monthly Victory 


display contests, Christmas display contests, 
National Display week and the annual con- 
test held at the convention. 

Your membership entitles you to the 
monthly issues of the I. A. D. bulletin. You 
are entitled to the monthly educational bul- 
letins at no additional cost, other than your 
annual membership dues of $5 only. There 
are no additional assessments. 

Your membership opens an avenue of per- 
sonal contact and fellowship with the rec 
ognized leaders of the display profession 
from all over this expansive country of ours. 


Your 


represents an experience you will enjoy and 


attendance at the annual convention 


from which you will benefit for years to 
come; we all do. 

Do you realize that among the pages of 
the I. A. D. bulletin for members you will 














By ALBERT J. FRENCK <== 
Managing Director 





receive in a year many reproductions of the 
leading window displays: 

fact that 
1). membership card ts national recog 


Last, but not least, is the 
I. A. 
nition of you as an accepted member of the 
display profession. 


Write a note to lL. A. D. 


day and advise to 


your 


headquarters to 


whom you wish the bill 


sent for your membership dues 


The $100 War Bond award to the I. A. D. 
membership chairman sending in the largest 
number of paid members is tar trom being 
decided. CC. H. still 
leading the field and is I verett 
W. Quintrell, Dave Estes, Whitelam, 
J. Graham Waters, Blair Anawalt and many 
others who are all digging in 


Fadem, Cleveland, is 
followed by 


Frank 


tor the second 


quarter stretch. The Ll. A. D. is on. the 


march! 


sunshine, 
district 
display at 


From the glamour 


:. A. 


John 


coast ot 
the eleventh 
director ot 


from 
Stewart, 
Brothers, 


1). director 
Roy 


Barker Los Angeles, advises he 


has now assumed the greatest job of his 


career as a fighting man in the forces of 


Uncle Sam. Stewart represents one of the 
leaders of ou display profession. He is a 
past-president of the Southern California 


Displaymen’s club and present chairman ot 


its board of directors, chairman of pub 
licity and programs for the Victory Dis 
play Committee of Southern California, as 
well as charter member of both the Long 
Beach and San Diego display clubs. Best 
wishes and lots of luck to John = Roy 


Stewart, but the display interests of the 
West Coast will miss their leader badly as, 
too, will the many clubs and associations of 
His 
1). director and membership chairman 
will be 


which he is a member. 
I. A. 
of California 
later date. 


successor as 


announced here at a 


\. D. educational bulletin, due 
Korrect-Way 
Display Products, St. Louis, and will include 
wanted information on mannequins for use 


The next IL. 
this month, will be edited by 


with the new L-&5 dresses. 


Lakes 


I). headquarters one of the 


From the Land o’ there has been 


received at I. A. 


best display club rosters we've seen for a 
long time. The club slogan, “Better Dis 
plays for Green Bay,” should be an accom 


plished fact if the quality of the Green Bay 
(Wis.) Displaymen’s Club roster is any in 
dication of the 

Past President J. 
at H. C. Prange Company, still acts as one 
of the main-springs that club 
clicking; his associate members are all on 
their and the club is an active and 
leading factor in the affairs of Green Bay. 


artistic abilities 
Huxford, display director 


members’ 


keeps this 


toes 
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Around Chicago 


By KENDALL HULL 
F. A. Kuehn & Co., Chicago 








One of the most interesting of this month 
State street displays is an interior set de 
signed by Sam Blum, of The Fair Stor: 
and pictured here. To emphasize the smart 
Cowntown attire of a glamour girl three 
some, Blum has used a simple set wit! 
plenty of punch, featuring a dimensiona 
staircase and carved wooden railing com 
bined with an impressionistic, painted back 
ground achieving a feeling of perspective 
through the stairway’s continuation on thi 
backwall. The front step is utilized as a 
displayer for furs and accessories, the sec 
ond as a stage for one of the mannequins 
Furnishings consist of a breakfast cabinet 
holding an exquisite collection of bric-a 
brac and a gayly upholstered arm chair. The 
only poster, brush lettered, reads “Fashion 
Dictates Color.” Costumes of the manne 
quins carry out the theme. 

\ tree blossoms forth in a window oft 
Morris B. Sachs, where Les Barofsky is in 
charge of display, despite November tem 
peratures. It is fashioned of draped velvet 
forming the trunk and branches, with a 
canopy of gardenia-studded netting form 
ing the foliage. Beneath the tree, a ruffled, 
tulle-skirted bassinet is dramatized by the 
painted wooden head of a stork and at right 
stand two smartly frocked young matrons 
The caption on the attractive poster down- 
stage left reads: “If You are expecting a 
Bundle from Heaven, even your best friend 
won't suspect if you wear these new youth 
ful styles.” A chaste white modern set of 
curving cyclorama panels add interest to 
the display, shown in the second illustration. 

It isn’t the spreading chestnut tree set up 
in one of Mandel Brother's State street win 
dows by Display Manager J. W. Howe, but 
it does manage to zig-zag its way all over 
the picture-scape with a few paper leaves 
clinging to its wrapped branches or tumbling 
down about the foot of the diagonally railed 
patent-leather fence. A pretty model hud- 
dled into a three-piece woolen suit and 
carrying a pair of angora mittens stands 
against the manufactured breeze which rus 
tles the handful of leaves and sets them in 
motion. Scarfs and shoes and outdoor ac- 
cessories are shown at the foot of the tree 
along with a hand-lettered poster titled 
“Fair and Warm!,” the caption of course 
referring to the merchandise and not the 
weather. The display is pictured here. 

At the top of page 15 is shown another 
display from The Fair Store. In this one, 
Sam Blum contrived a striking window guar 
anteed to hold any shopper’s rapt attention 
for minutes on end. It used to be that home 
was a place we went to when everything 
else had closed, but these days the home 1s 


—The first display is by Sam Blum, The Fair 

Store. . . . Center, by Les Barofsky, Morris B. 

Sachs Company. . . . Below, by J. W. Howe, 

new display manager for Mandel Brothers. . . - 

(All photographs by F. A. Kuehn & Co. 
Chicago) — 
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—Top, by Sam Blum, The Fair Store. . . . The 
other two displays are by J. W. Howe— 


aking on great importance in its own right. 
Most people are dressing it up a bit, making 
it more livable. So in this window, Blum 
presented gadgets and what-nots in great 
profusion—little items and big ones, but each 
designed to add to the interest and cheer 
and comfort of someone’s home. <A _ cup- 
board stood at each side, laden with treas- 
ures. Other bric-a-brac was scattered about 
the window, while the background bore a 
group of six Audubon prints. 

Getting back to Mandel Brothers again, 
Jay Howe came up with several other strik- 
ing windows, two of which are shown in the 
last two illustrations. For a display of 
“Vitality” shoes, Howe chose to present the 
merchandise on large cylinders covered with 
cloth and resting on a floor covered with a 
mat-like material. Dramatic lighting threw 
interesting shadow patterns over the setting 
A mannequin stood in the central back- 
ground. 

Simple dignity marked the other Mandel 
Brothers display, this being for black and 
white gowns. Probably the most interesting 
feature was one-half of the background, 
done in lustrous quilted material held at the 
corner of each square by large “brads.” An 
unfinished skin lay across the table. 

A “spot of tea” brings a trio of house 
coated mannequins together in one of J. W. 
Campbell's current series of windows. at 
Carson Pirie Scott & Co., titled: “Do You 
Have To Be Warm To Be Happy?” Drama- 
tized by theatrical posters mounted on col 
umns covered in marble-like paper, this par- 
ticular scene is laid in “the parlor’—not the 
1942 version but one that is charmingly Vic- 
torian from its flowered wall-paper to its 
fringed overhead valance. An old-fashioned 
draped mantel and fireplace with arched 
grate opening are centered at back beneath 
an array of hanging plates with floral de- 
signs, and a carved clock shouldering a 
spray of decorative pods of the milkweed 
variety. Photographs in shadow-box frames, 
a curio cabinet with a polished glass door 
and a chimneyed oil lamp are among other 


props. A great white cat peeks out from 
behind an upholstered chaise sofa and the 
tea table is skirted in lace. Decorative 


footlights in the shape of coach lamps send 
a warm glow over this quaint setting. The 
window is illustrated on the cover of this 
issue. 

The following display is not pictured 
Opening night at the Chicago Civic Opera 
inspired an attractive Charles A. Stevens dis 
play carried out with striking simplicity by 
Bruce Elliott. Against a fluted white com 
position column circled by a matching bench 
seat is a mannequin in a two-piece appliqued 
taffeta ensemble, wearing a veiled feather 
trifle in lieu of a hat. The seat that goes 
round and round is upholstered in tiget1 
striped material and high on the column 
hangs an ingenious, painted mask with glass 
eyes and a diabolical grin.. The mask is 
suspended on a luxurious white tasseled cord 
looped about the pillar. A second model in 
black bouffant taffeta and tulle stands at the 

ft to cast her shadow on a ribbed circu 
lar background piece running into the back 


] inel of the set. 
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Distinctive 


It would be extremely difficult to get to 
gether eight displays of more diversified 
handling than those shown here. Each was 
selected because it is out of the ordinary 1 
theme, visualization, or actual display treat 
ment. 

To lead off, there is the striking display 
of Fred Wassall, Walker Brothers, Wichita 
in which two mannequins are shown as if in 
an art gallery. The idea has been used 
many times before, of course, but Wassall 
has contrived to give his setting a characte! 
and vividness which set it apart. Dramati 
lighting, including colored spots, makes the 
display particularly effective. In addition 
note the surreal pictures in the background 
interesting in themselves and also cleverl) 
conveying the idea that the garments dis 
played are completely in tune with modet 
nity. One of the most subtle and pleasing 
effects of the window is the manner in which 
the “gallery” seems to extend at the right, 
this being achieved by blocking off the view 
of a portion of the picture and the rope swag 
at that side of the background. 

Next comes a really unusual display of 
floor coverings. Ralph Nevling, T. A. Chap 
man Company, Milwaukee, suspended a rug 
with a palm tree design for the background, 
flanking it with others in plain, harmonizing 
colors. In the foreground two posts, repre 
senting a ship's mooring posts, were erected 
and covered with small rugs matching the 
background. The whole effect was most un 
usual for this type of merchandise. 

Stix, Baer & Fuller, St. Louis, is celebrat 
ing its fiftieth anniversary this year and in a 
recent group of interior and window displays 
portrayed, via paper sculpture, settings 
the Gay Nineties and an imaginative co! 
ception of life in 1992. The displays were 
designed by the store's display staff unde1 
Syl C. Rieser, and executed by Ugo Mochi 
Ten of the windows showed glimpses int 
the future, as pictured here, replete with e! 
vated highways, streamlining, and = oddl 
shaped buildings. “Let's Look at Tom: 
row’ read the window card headlines, 
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Treatments 


propriately lettered in modern script on an 
air-brushed hourglass silhouette. 

Residents of Calgary, Canada, stood by 
the score around the Christmas window cre- 
ated by Myron Olmstead for T. Eaton Com- 
pany Western, Ltd., while it was on view. 
\lthough the idea of a chapel, choir-boys, 
and organist is by no means new in display, 
the unique feature of this window lies in the 
fact that Olmstead sculptured the heads and 
hands of all the figures used. Boys of dit 
ferent ages, builds, and facial expressions 
formed the choir; the naturalness of the 
display is amazing. <A public address sys- 
tem carried Christmas music to the street 
during the showing. Sculpturing is Olm- 
stead’s hobby, and these figures required 
some five month of spare time labor. They 
were so successtul that he has since obtained 
copyrights in both Canada and the United 
States. 

In striking contrast to the old-time method 
of lining up dozens of shoes in a window 
is the display featuring alligator bags and 
lootwear, by Craig L. Embree, Geuting’s, 
Philadelphia. The alligator, carrying a cig- 
arette holder, is done in paper sculpture, 
once more proving the versatility of this dis 
play medium. Paper palm leaves arise in 
the background 

John W. Thomas & Co., Minneapolis, like 
Wise made spectacular use of paper sculp 
ture in a battery of windows recently. The 
company is strictly a women's store and in 
looking around for a suitable theme for this 
year's seventy-fifth anniversary promotion, 
it was decided to pay a compliment to fa 
mous women of the past three quarters of a 
century. The following women were s¢ 
lected: Clara Barton, Julia Ward Howe, 
Harriet Beecher Stowe, Eleanor Roosevelt, 
Jenny Lind, Helen Keller, Madam Chiang 
Kai-Shek, Amelia Earhardt Putnam, Sarah 
Bernhardt, Madame Marie Curie, Lady Astor, 
Evangeline Booth, and Susan B. Anthony. 
Val Thomas, display director, used one win 
dow to pay tribute to each of these women 
[Continued on page 29] 
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Daily V. D.C. Display Circulation 
Of 325,000,000 Seen Possible 


national 
headquarters of the Victory Display Com- 
mittee, Chicago, indicate that a V. D. C. dis 
play coverage that could pile up a total of 
325,000,000 impressions daily all across the 


Figures now being compiled at 


country is not an impossibility. 
this staggering figure within the 
grasp of reason are the extraordinary per- 


Putting 


formances just recorded by the top fifty Vic- 
tory Display Committees who led the coun- 
months. 

These committees, under the direction of 


try during the past several 
their energetic chairmen, produced a total 
of 118,405 population of 
4,535,148 during August and September. 


showings for a 


This meant about one showing for every 
thirty people. What makes the results so 
impressive is the fact that they beat the 
ratio of the next flight of fifty committees 
reporting to the tune of approximately three 


to one. 
If averages hold true for all committees, 
more than 700,000 display showings were 


\ugust and September on the 
basis of all reporting. This means 
that more than 87,000 of the best display 
windows in America were at work every day 
for Uncle Sam, according to V. D. C. head- 
quarters. 
Quoting V. D. 


produced in 


those 


C. heads: “If all organized 








TOP THREE IN BIG CITY GROUP 

David Sanders, L. S. Donaldson Com- 
pany, Minneapolis. 

J. H. Brewer, Bullock’s, Los Angeles. 

Clinton B. Clark, The Boston Store, 
Milwaukee. 

LEADERS IN TOWNS 
UNDER 500,000 

George M. McCown, Jr., McCown- 
Smith Corporation, Florence, S. C. 

B. J. Masterson, Masterson-Tyndall 
Company, Bluffton, Ind. 

W. L. Graham, Brown’s Boot Shops, 
Philipsburg, Pa. 

Charles Newton, Minear Dry Goods 
Company, Greensburg, Ind. 

Cecil Conner, Adler & Co., Lebanon, 
Indiana. 

G. E. Murray, Murray’s Department 
Store, Rensselaer, Ind. 

Dave Bergman, Martin’s, 
Texas. 

James Huxford, H. C. Prange Com- 
pany, Green Bay, Wis. 

C. J. Theissen, The Store Without A 
Name, Fargo, N. D. 

Phil J. Westland, The Hub, Steuben- 
ville, Ohio. 

B. A. Kazan, J. M. Bostwick & Sons, 
Janesville, Wis. 

A. Craycraft, The Craycraft Dry Goods 
Company, Noblesville, Ind. 

R. E. Post, Ben F. Smith Company, 
Texarkana, Ark. 

C. E. Batchelor, 
Oklahoma. 

L. B. Kolliner, Kolliner’s, Inc., Still- 
water, Minn. 
Howard Heisser, 

Champaign, III. 


Longview, 


Herzberg’s, Enid, 


W. Lewis & Co., 


P. O. Campbell, Steckler’s Men’s 
Shops, Ashland, Ky. 
John Jansen, Rau & Co. Chicago 


Heights, Ill. 
R. M. Reid, Missoula Mercantile Com- 
pany, Missoula, Mont. 

W. D. Mudge, Newman Mercantile 
Company, Cedar Rapids, Iowa. 
James Robertson, Homer Fitte Com- 

pany, Barre, Vt. 


Floyd D. Lane, The Great Eastern 


Company, Ventura, Calif. 

D. E. Wikoff, Chamber of Commerce, 
Moultrie, Ga. 

C. R. Barton, D. B. Loveman’s, Inc., 
Chattanooga. 

Harry T. Engle, Ellis Mills Stores, 
Pottstown, Pa. 

R. Sundeen, Weatherwax 
Store, Sioux Falls, S. C. 

R. N. Swartout, J. F. Hink & Sons, 
Berkeley, Calif. 

L. W. Walton, The New York Store, 
Moline, Ill. 

Charles J. Eovaldi, 
Herrin, IIl. 

J. W. Grimes, A. W. Cox Department 
Store, Welch, W. Va. 

H. Golden, Silverman’s, New Kensing- 
ton, Pa. 

Louis Williams, The Boston: Store, 
Fort Dodge, Iowa. 

H. R. Patrick, McAtee, 
Roy, Owensboro, Ky. 

O. E. LaGrande, R. A. Read Com- 
pany, Freeport, Pa. 

F. P. Dolan, The Famous, McKees- 
port, Pa. 

William F. Baker, P. Deisroth & Sons, 
Hazleton, Pa. 

J. W. Whitehead, J. Kuttner Company, 
Rome, Ga. 

Ralph J. Pauly, A. E. Ewing Com- 
pany, Inc., Olean, N. Y. 

R. J. Patterson, Weiss & Goldring, 
Alexandria, La. 

M. V. Gardner, O. T. Johnson Com- 
pany, Galesburg, III. 

C. F. Mabus, The Toggery Shop, Ken- 
dallville, Ind. 

C. J. Schmidt, T. S. Schramm Com- 
pany, Burlington, Iowa. 

John P. Lyons, John Corcoran & Co., 
Cambridge, Mass. 

E. J. Cook, E. L. Chester Company, 
Beloit, Wis. 

Roy O. Morgan, 


Clothing 


Zwick Stores, 


Lyddane & 


Matison Company, 


Hattiesburg, Miss. 

Blair Anawalt, Meyers-Arnold Com- 
pany, Greenville, S. C. 

Ernest Sams, Christman Dry Goods 
Company, Joplin, Mo. 


committees operated as effectively as tl 
fiity leaders, the national campaign wou 
have produced more than 1,100,000 displa 
showings during September and October 
(In the V. D. C. rating system, a showing i 
considered to be one window display in plac 
for one week; thus a display in place fo 
two months is scored as eight showings.) 
Projecting these same figures further, 
is estimated that if the entire national can 
paign were geared up to the same intensiy 
pace as that set by the fifty leaders, no les 
than 130,000 window displays would hav 
been in place every day, working for th 
government, during the last two months. 
Commenting further on V. D. C. 
tion possibilities, spokesmen for the national! 


circula 


headquarters said: “Averaging big and littl 
towns and considering both State street trai 
fic and Main street traffic, we figure that the 
type of display we are talking about clicks 
off an approximate 2,500 daily circulation 
If it can be shown—as indicated by the pet 
formance of the leading local committees 

that V. D. C. groups all over the country 
can build up to 130,000 windows in place 
every day then we are talking about a total 
of 325,000,000 impressions daily—the kind ot 
circulation that no other medium can match.” 

The national officials added that this fig 
ure is proven by the performances on record 
as an actual, practical and entirely possible 
goal. They urged all other committees not 
numbered among the top fifty to get them 
selves organized on the same strong basis so 
that this total can be reached. 

“If you are not now in the top fifty, call 
a meeting of your committee and place be 
fore them these facts and figures. Find out 
what must be done to gear up your produ 
tion program to the ratio established by 
the leaders. If vou have not as yet got 
the full cooperation of your Chamber ot 
Commerce or the Junior Chamber of Com 
merce, or of local government bureaus 01 
service organizations, communicate at once 
with this office and we will help you in ob 
taining the necessary cooperation. Or better 
yet, write to some of these top-ranking chair 
men and find out how they did it.” 

Discussing individual 
spokesmen cited three cities as leading all 
others of 500,000 population and over. Thes« 
are Minneapolis, Los Angeles, and Milwau 
kee, regarded as three of the best-organized 
large groups in the nation. In Minneapolis 
it is David Sanders, L. S. Donaldson Com- 
pany, who heads the local drive. In Los 
Angeles it is J. H. Brewer, Bullock’s, who 1s 
responsible for the fine showing. Los An 
geles, which operates a model organization 
for hooking up all surrounding suburbs and 
communities, reported a total of more than 
40,700 showings for the months of August 
and September. This included 920 “A” wit 
dows and more than 1,000 “B” type win- 
dows; both these classifications are full win- 
dows devoted entirely to war messages. 


performances, the 
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LS —An original idea for the table-top display of toys is suggested 
he in this Noah's ark set-up. It has plenty of platform and shelf 
a [> room for the merchandise. Cut-out animals or toy animals could 

7 Sf be shown parading up the gangplank, with others on the deck and 
+ in the ark. The table-top serves to display toys other than animals— 














—This Christmas column treatment is worked 
out with the use of shadow-boxes. The frames 
for the latter are done in red and decorated 
with white stars. The cut-out Christmas trees 
) are in green. The interior of the shadow- 
t boxes is finished in white. Practically any type 
r of merchandise can be shown with this type 
of treatment. By eliminating the Christmas 
decorations, the idea can be used for any 
season of the year— 


—A novel idea for the toy department's Christmas 
setting consists of arranging a series of ornate ani- 
mal cages above the side wall shelving. A _ tent 
effect is produced by having the canvas roof extend 
from the cage tops to the ceiling, this of course 
being duplicated by similar treatment from the 
) other side of the department. This idea is com- 
I plementary to that of the Noah's ark shown on this 


page— 


—For the many who plan on com- 

bining their patriotic and Christmas 
> decorations this year we show this 
platform and shelf displayer which 
can be used on any sales table. The 
ms two cut-out Victory ''V's'’ serve as 
supports for the shelves. Holly 
wreaths, garlands, and a ribbon bow 

give the Christmas touch— 
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Decoupage For 


“Chichi” 


" 
Re not 


perfume, original 
Parfums, Ltd., was recently presented 
to New York shoppers in a Saks-Fiith Ave- 
nue promotion which was especially distin 


guished by the clever displays designed by 


Sidney Ring, display manager. The perfume 
was given a complete main-floor 
The 
windows—decoupage 


accessory 
the 
cutouts 
witty, feminine 


tie-in original backgrounds for 


screens whose 
with the 
were distinguished 
the 
effectively 


full accord 
the 
restraint 
interpreted 


were iti 


quality ot scent for 
the 


Was 


with which theme 
The 
without over-emphasis 

of the 
bottles was prominently 
\lso in window 
“Saks’ Body Beautiful” 
in black, with “Chichi’-inspired ac 


quiet 
job was 
done 

In each 
“Chichi” 
the 
displayed one of the 


six windows, a group ot 
shown in 
foreground. each was 
gowns, 
cessories. 
turned to 
the perfume, 


of bottles \ 


\ copy of Vogue, with the pages 
double featuring 
Was placed beside each group 


double had 


show a spread 


window card for 





creation of 
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its “Chichs, 
subtle ac- 
on the right page: 
“Dash of Glitter for your simple basic dress 

our Saks’ Beautiful 


leit-hand 


fragrances 


the 
feminine of 


COpy on page: 
most 
cessory to your charm;” 
Original Body 
Dress.” 


A detailed 


(paper cutouts beautifully 


the decoupage 
done and appli- 
qued in place on the background screens) 
carried out 
well the diverting quality of the accessories 


description of 


is given here sO 


because they 
and the interpretation of the perfume. Inci- 


dentally, some — forty important stores 


throughout the started promotions 
“Chichi” October, 
through November and, in some cases, even 


country 


on during running 


into December. 
left. the 
Federal 


the 
cutouts 


In the photograph at upper 


decoupage involves: of a 


mirror, marble statues, a tear sheet from 


(with a “Chichi” 
publicity picture superimposed on the page) 
all of these “marble” 


an early fashion magazine 


being placed on 


& 
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Saks’ Promotion 


shelves which were also paper cutouts. On 
a cut-out old-fashioned knee-hole desk of 
quaint design rested a_ heart-sealed 
velope, next to a “Chichi” bottle. 
the gilded 
gilded cages. 

At the upper right 
follows: a violin and lyre, cherubs on a 
background of purple draperies, cor 
sages and opera programs, a hurricane lamp 
resting on a Victorian plush-and-gilt stool, 
top hat, plumes, scarfs and cane. All 
designed to carry out the gala-evening-at 
the-theatre motif. 

The decoupage 
involved 


en- 
Behind 
birds in 


mannequin appeared 


the cutouts were 


as 


gay 


were 


the lower leit 
snuffers, a lady's 
with 
gloves, plumes and a necklace flung on it, a 
be-ruffled dressing table with a heart-shaped 


shown at 
with 
Victorian 


candles 


hand-mirror, a stool lace 


mirror, two white cherubs, and gaily buckled 
“needle point” shoes. The decoupage win 
dow had curtains drawn back to disclose two 
doves carrying a streamer. 
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FOR YOUR 
HOLIDAY WINDOWS 


Unique, original WIND-O-WIDTH 3- 
Dimensional Display Units and paper 
backgrounds now appear in several 
brilliant Christmas designs, created 
by the nation’s outstanding display 
artist Ugo Mochi. 
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+ Xmas Carollers . ; $13.50 

| Xmas Cherrio Snow Man . 13.50 
Xmas Hand and Wreath . 12.50 

Poinsetta and Candle . - 10.00 

" Xmas Tree Unit . : .- ee 
Toyland Unit . . .. ee 

Saint Nick Unit. , ; 9.00 


Write For Catalogue 





as Shopping 
- $12.50 


Sleigh Ride 
$13.50 


All framed units are mounted in a three di- 
mensional new rolled-edge frame with easel 
back for standing and die cut holes for center 
hanging panel. Overall size 422" x 54. 


Wl MARQUARDT & CO., inc. 


75 Spring Street Display Paper Division New York. N. Y. 
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his 
the 
his 


wants to keep 
water the rush of 
holiday will do well to. start 
Christmas cards considerably in advance of 
the time when they will be needed. Usually 
the store’s Christmas decorative plan is out- 
lined far enough ahead of time so that he 
will be able to determine appropriate color 
combinations or card decorations which will 


who 


The 


head 


cardwriter 
above during 


season 


tie in with the rest of the general scheme. 
Once this has moments 
during each day can be put to good advan- 


been done, spare 
tage by turning out Christmas window cards 
along general lines 

Examples of this latter type are seen in 
the accompanying illustration. Only 
mentions a specific suggestion, and that is 
hence this card is 


one 
for gift certificates—and 
of the general type, also. 

You will note that the design and layout 
kept prominent. 
This is done advisedly, because in all proba- 
used with groups of gift 


of these cards are quite 


bility they will be 
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Holiday Cards 


By WILBUR SHRIDER 
A. E. Starr & Co., Zanesville, Ohio 
merchandise which would tend to “over- 
whelm” cards which were not so easily seen. 
The first card—‘A Star Spangled Amer- 


Christmas”—is_ in with the 


ican keeping 
times. The background stock is a relatively 
light blue, on which the spray of pine 


branches is brushed in light and dark tones 
of green, outlined in black. The streamers 
of tinsel represented by white brush 
lines, as are the outline stars. The Christ- 
mas tree ornaments are decorated in shades 
of purple. The central “ornament” is cut 
from white stock and appliqued in place. 


are 


The card in the center is handled in much 
the The stock is blue. The 
ribbon done in a harmonizing 
shade, while the candle and candlestick are 
in varying shades of yellow, tan, brown, and 
red. The rays of light are in bright yellow. 
The bell is a cutout, appliqued in place and 
bending slightly away from the background 
at bottom for the added dimensional effect. 

The final card had a background of dark 


Same manner. 


streamer is 
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blue, against which the lettering appears 
bold white. The gift certificate is on whi: 
stock, and is appliqued. The small bow 
the left of the certificate is in red, with t 
rest of that portion of the card lettered 
black. 


Virginia Roehl's "Yule Log" 
Makes Its Appearance 

The Virginia Roehl Studios, 47 West 57% 
street, New York City, has launched its fir 
“Yule Log,” a prolific album of thirty-fiv. 
8-by-10 photographs of tested Christmas dis 
plays. Divided into two sections of twent 
windows and fifteen interiors, the repr 
sentative portfolio is gaily conceived an 
executed in holiday colors and spirit. D¢ 
scriptive captions accompany the _ photo 
graphs, which are specially compiled for 
particular needs. Supplementary files of spe 
cial Christmas photographs are also avail 
Detailed information can be had on 
request. 


able. 


FOR THAT PERSON 
YOUB LIST WHO 


"ab GOCM 
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ALL OUT FOR WAR 


It is with pride that we announce that our 
entire resources—more than quadrupled 
since Pearl Harbor—are now devoted to 
the manufacture of vital war materials. 

We are happy in the knowledge that 


our many friends and customers—whom, 





temporarily we cannot serve—will take 


pride in sharing this privilege with us. 





OLD KING COLE, INC. 


CANTON + OHIO 

























editor's note: Many displaymen in small 
stores with a tiny display budget have 


wanted t 


use paper sculpture in their win 
dows and interiors but have had to veto the 
idea simply because they could not afford to 
spend, on one group of windows, the money 
they would ordinarily have to stretch out 
ovel several weeks. John Moc k, whose 
“Display On a ‘Two-Bit’ Budget” in a recent 
ssue attracted so much tavorable comment, 
tells here how he overcame this handicap. 
The materials required) are inexpensive, 
handy, and easy to work with.) 

The things that interested me most at the 
International Association of Display conven 
tion in St. Louis were the numerous dis 
plays of paper sculpture work. To me this 
seemed especially inspiring because there 1s 
no limit to the possibilities the ambitious 
displayman can achieve doing such work on 
his own—plus the enjoyment one gets from 
the feeling that he is accomplishing some 
thing by the use of his own hands 

| tried to make a mental picture of the 
technique it takes to produce these remark 
able displays, and promised myself that as 
soon as I could get back home I was going 
to try my hand at this new art 

| thought first of obtaining the “tools” 
needed for the undertaking. After trying 
several different gadgets I found that a 


he 
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Paper Sculpture On A Low Budget 


By JOHN G. MOCK 


Joseph Ney & Sons Co., Harrisonburg, W. Va. 


common steel knitting needle (taken from 
stock) serves very well as an instrument 
to crease the paper where it is to be folded. 
Qf course you need a sharp knife, and prob- 
ably a pair of scissors, along with a clip 
gun and glue. 

\t first I started with simple designs such 
as leaves made of seamless paper. <As_ | 
acquired the hang of the thing I attempted 
scrolls, letters, and the like, with what | 
thought were promising results. But to 
reach the goal for which I had_ started, I 
knew [| would have to attempt more difficult 
pieces 

The first of these were roosters, which 
we had chosen as the basic motif for our 
fall theme, “We've something to Crow About 
this Fall.’ With a picture of the bird at 
hand [| first drew an outline of what I 
thought the body would look like without 
feathers. This proved to be an awkward 
skeleton, but I decided to give it a_ try. 
Cutting one out of wallboard to the desired 
size and adding small pieces of wood tor 
legs to hold to the base, | tacked this frame 
work on top of my work table so I could 
work all around it. 

The assembling of the tail feathers came 
next. From the models | had seen at the 
convention I knew that multi-color paper 
feathers would have to be creased so as to 


5- 
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give a dimensional effect. I found afte: 
experiment that the steel knitting need 
drawn firmly down the length of the tail 
feathers gives a sufficient pattern along 
which to crease with the hand. Of cours: 
it is understood that the direction of the 
crease follows the shape of the feathers 
\iter the feathers had been creased the) 
were easily attached in overlapping fashion 
to the tail end of the skeleton base by means 
t a chp gun. 

The body teathers were cut from a long 


piece of white seamless paper about 1 

inches wide and scalloped in an elongated 
petal fashion (see Fig. 1). The needle was 
next drawn through each petal and down 
the sides and then the strip of paper was 
accordion-pleated. (See Figs. 1 and. 2.) 
These uniform body feathers were assem 
bled on the body by making one complet 
circle around the body and then clipping 
them securely on the under side. This same 
process was continued until we reached the 
center. of the bird or approximately — the 
place where the wing feathers were to be 
attached. These wing feathers were cut 
fan-shape and creased in the same fashion 


as described above. The very fact that these 


wing feathers overlapped the body feathers 
gave the desired dimensional appearanc« 
After the wing feathers had been attached 
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successive rows ot body feathers continued 
up to the neck. The head was a simple 
matter and did not require creasing; leaving 
it flat gave contrast to the body of the 
bird. You can easily see from Fig. 3 that 
the comb, beak, and wattles followed the 
appearance of a conventional bird and were 
easily clipped on the base. The legs were 
wrapped with 34-inch strips of paper. Feet 
were cut in elongated clover-shaped pieces 
curled at the toes. 

It took a little over three hours to com- 
plete the first bird, but by cutting eighteen 
patterns at one time by means of the “Cut- 
awl” I was able to make the others in 
thirty minutes each. I even enlarged the 
same patterns to construct large roosters to 
i height of 4 feet for window displays. 

This process can be adjusted to construct 
any bird you should desire to make. 

This Christmas we are using a_ patriotic 
theme throughout the entire store. We have 
chosen plain white paper sculptured eagles 
mounted on blue paper as the principal dec- 
orative. Figures 4, 5, and 6 show the steps 
in completing these birds. 

Paper sculpture is a very fascinating art 
and with priorities clamping down on some 
of our display materials (which any display- 
man is more than glad to do without for the 
duration), this should solve some of your 
problems just as it did mine; I have used 
paper sculpture in lots of ways for both 
interior and window displays. 

As an example, for one window with dusty 
rose evening dresses, I painted the floor 
and background lavender and had a large 
purple paper sculptured tree full of white 
paper sculptured stars to carry out the 
theme of “Twinkle, Twinkle, Little Star.” 
For another window I made a large sleigh, 
with a seated mannequin, and decorated run 
ners, front, sides and back with paper sculp- 
ture scrolls. The shadow-boxes inside out 
store now have paper sculpture scrolls as 
borders and they add plenty of dimension 
along with brightening up the displays. 

Of course | am only an amateur at this 
work, but I believe one is justified spend- 
ing plenty of spare time in practicing with 
paper sculpture. I, for one, believe it has 
unlimited possibilities in display. 


Williams Takes Over 
Kaufman Distribution 

Jas. B. Williams, Inc., 498 Seventh avenue, 
New York City, has taken over the entire 
local and national sales and distribution of 
special display novelties made by Ellen 
Kaufman Studios, of New York City. The 
arrangements have already been completed 
Many new and original designs of non-criti 
cal materials are on view at the Williams’ 
showrooms, and will be carried by the com 
pany's salesmen. 


Pallotta Joins Army; 
Rickerson Takes Over 

The resignation of Frank L. Pallotta, for 
the past two vears in charge of display for 
Rich's, Inc., Atlanta, has been announced. 
Pallotta has entered the officers’ training 
chool of the Engineering Corps. J. W. 
tickerson, with the store for nearly twenty) 
ears, takes over the display department as 
cting manager. 
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IMMEDIATE DELIVERY ON ALL ORDERS 
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TINSEL CORRUGATED 
48 inches x 25 feet 
Ideal for Christmas The gilt crests of silver 
tinsel blend with the spirit of crisp, cold hol 
day weather. Available in White, Xmas Blue 


Flame Red and Emerald Green 
PER ROLL $3.75 


TINSEL ICICLES 


10 inches x 25 feet 
Realistic as ice Where larger icicles, these 
will give an etfective Winter itmosphere 
Crowns are covered with Silver Tinsel 


PER ROLL $1.15 
$0.75 


Not Tinselled 
PER ROLL 





A 


adaptable for many 
: 2 , 


a | 
Pink, 


Emerald Green, Jewel Blue, White, 








VELOUR PANELS 
8 feet high x 28 inches wide 
rich fluted aristocratic velvety backgr 
varieties of high el 
‘lays lable in Amas Red, (¢ 
Champagne, Bud Green, National Blue 


Peach, 


Pale Green and Pale Blue 


PER PANEL 


$4.50 


WRITE FOR COMPLETE ILLUSTRATED CATALOG 


Manufactured by 


COLUMBIA DISPLAY MATERIAL CO. 


131 PRINCE STREET 
NEW YORK, N. Y. 








frisplary 
VICTORY STRIPES) 


A NEW CRESCENT CREATION! 


FOR 
BACKGROUNDS 
FLOOR MATS 
SHOW CASE TRIMS 
“DISPLAY FLAGS 
**DISPLAY PANELS AND 
SIGN MOUNTS 


VALANCES AND AWNINGS 


PICKET FENCE 
DEPARTMENT AND 
ELEVATOR TRIMS 

DISPLAY PLATFORMS 
PATRIOTIC BORDERS 


for Victory 


WITH 


. .. IT'S PATRIOTIC 


. .. IT’S TIMELY 


. . . IT’S THE MODERN 


DISPLAYMAN’S NECESSITY 


.. . KEEP A SUPPLY ON HAND 


AT ALL TIMES 


FOR THOSE “RUSH” PROMOTIONS. 


SEE YOUR CRESCENT DEALER TODAY. 


A Product of 


CHICAGO CARDBOARD COMPANY 


666 W. WASHINGTON BLVD. 


CHICAGO, ILLINOIS 
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Dual Projection 


By SYL C. RIESER 
Stix, Baer & Fuller, St. Louis 















Today's window circulation is a = cros 
traffic of hurried persons who give the stor 
windows a fleeting glimpse and stop onl) 
if they are confronted by a display which 
is particularly arresting at first glance. 

An unfortunate result of the conventional! 
straightaway type of window display is th: 
fact that the passerby must be directly be 
fore the window before he can grasp the 
complete impression which the window has 
been planned to give. 

Stores of the future will probably be 
planned with the main floor comprised oi 
irregular, shop-like sections, with a varying 
contour of arrangement giving the windows 
different angles which project the idea of 
the display to the customer as he approaches 
instead of after he has stopped dead still 
in front of the center of the display. 

In order to get the most from a row of 
straightaway windows, however, we _ have 
devised a new principle at Stix, Baer & 
Fuller. This we call “Dual Projection” be- 
cause it has been designed with the specific 
purpose of giving an immediate and effec- 
tive impression to the customer as he ap- 
proaches, not as he attains the position of 
being directly before the display. 

Not just one aspect, but two, are involved 
in this type of display, for customers ap- 
proach from two directions and an equally 
effective impression must be given’ from 
either direction. : 





























































It is certainly not necessary to treat each 
side like the other. In fact, one of the 
principal advantages to be gained is the pos- 


sibility of giving a different impression I 
from either direction as well as a more in t 
teresting front view than an_ ordinary 
straight window display would give. f 
By way of inaugurating this idea, our de- \ 
partment designed a semi-permanent set-up 
which involved framing the windows with \ 
large pre-curved wall board panels and then \ 
treating the interior of the window in a S 
divided manner. ti 
One-third of the off-center “V” back v 
ground, which was selected as the most suit d 
able shape for the “Dual Projection” win- d 
dows, we made into a panel, finished in a u 
light wood effect, and containing a neat and 
very modern deep shadow-box, ideal for ac lf 
cessories. - 
The remaining two-thirds of the window 
area was draped in an are of chartreus¢ di 
velour, hanging in pleats to give a very rich - 
and simple effect. From this basic treatment th 


a number of outstanding effects were pos 


sible. Having arranged an entire block ot Mi 

windows according to this pattern, it was a \ 

“natural” in our minds to do some multiple 

windows for various departments. Hats C 

shoes and other departments were each 

given their turn at a real splurge of window C 

after window playing up the idea that Stix 
di 


—Three examples of ‘Dual Projection,” as used 
by Stix, Baer & Fuller, are shown here. The 
article describes in detail the principle of the he 
display treatment— tr 
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merchandise divisions. 
To dramatize tall millinery colors, we 


Baer & Fuller is a center for each of the 





gave each of seven windows one color, se- | 


lecting all of the hats from this one tone 
and displaying them on a huge ring which 
we had constructed to be suspended in mid- 
air. The ring was covered with fluffy tulle 
of the same chartreuse shade as used for 
the background and the hats made a truly 
lovely and desirable effect. 

For shoes, the same ring, minus the fluffy 
tulle, was effectively used for men’s, wom- 
en’s and children’s departments. Accesso- 
ries were shown in the shadow-box to the 
right, and a mannequin was used to call 
further attention toward the shoe rings. 





Marquardt Publicized 
In Sales Management 

The paper sculpture displays of Marquardt 
& Co., New York City, were singled out for 
a two-page article in the October issue of 
Sales Management. The article credited 
Howard F. Harter, manager of the display 
division, for the phenomenal results accom- 
plished by the new enterprise during the 
eighteen months of its existence. Approach- 
ing the subject from a business angle, Sales 
Management commented on the fact that the 
business has doubled within the last six 
months, making larger quarters necessary. 


Luxury Goods Display 
Scored By President 


President Roosevelt, speaking at his press 
conference October 20, stated that in his 
opinion stores should not display luxury 
merchandise at the present time, pointing out 
that if luxuries are not displayed they are 
less frequently asked for by shoppers. A 


“ouest editorial” on this subject appears 
PI | 


over the signature of W. L. Stensgaard, 
president of the firm of the same name, in 
this issue. 
Filene's Promotes 
Winthrop Frye 

For many years display director for 
William Filene’s Sons Company, Boston, 
Winthrop B. Frye has been appointed as- 
sistant operating superintendent. He _ will 
take over his new duties on January 4, as 
will Lee W. Court, who has keen named 
display manager. George Coulter, assistant 
display manager, will direct the department 
until the end of the year. 
It's Army Life 
For Copperman 

Joel N. (“Sonny”) Copperman was_ in 
ducted into the United States Army on No- 
vember 2 and is spending his spare time 
these days learning the difference between 
reveille and mess call. He was formerly 
associated with his father at the Cleveland 
\rtificial Flower Company, Cleveland. 


Co-Display Directors 
Called For Service 
John H. Schaub and Gus Burghard, co 
display directors for Sakowitz Brothers 
lfouston, have been inducted into the army. 
he store’s display department is now 
headed by James A. Green, former Houston 
‘ee-lance. 
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_ the Tacker with a BACKGROUND 


ASSEMBLY of small parts—joining corners or other units together— 
holding operations—tacking shipping tags—lining cases, etc.—are 
among the uses of HANSEN one-hand TACKERS. As the pioneer 
in the one-hand Tacker field, Hansen has led the way in developing 
many different models for a wide range of tacking, joining, holding 
and fastening purposes—saving time, materials and effort. 
Self-contained, portable—driving T-head Tacks, Brads, Tackpoints 
and Staple-Tacks ‘of various widths and lengths—Hansen Tackers are 
used in many industries engaged in the production of war materials. 
These handy units are used in airplane construction, machine tool 
industry can other vitally important phases of war-time effort. 


Hansen one-hand Tackers 
are useful, handy tools, 
made to give good serv- 


= leeee ae ANSEN] 50 4| RAVENSWOOD AVE. 
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USE 


LAUREL ROPING 


FOR YOUR 


STORE and WINDOW 
HOLIDAY DECORATIONS 


HEAVY GRADE, MADE ON BINDER TWINE 


Suitable for Store or Street Decorations 


: Per yard .08 

Freight $ Order 
250 yards, per yard 071 

Motor or from this 
500 vards, per yard .07 

Express 1.000 yards or over, per yard .061, ad 


For RED In Any Roping Add 3c Per Yard 


WREATHS Made of Laurel, Hemlock or Pine 
20c to 90c as to Size and Quantity 


We also manufacture Hemlock and Pine Roping. 
Prices about 30% higher than the Laurel Roping. 


CAROLINA FOLIAGE COMPANY 


MOUNT AIRY NORTH CAROLINA 



























The advertising department of the Weyen- 
berg Shoe Manufacturing Company, Mil- 
waukee, for the past two years has stressed 
the importance of point-of-sale advertising, 
believing that the final impression before the 
purchase must be a dominant one. 

It was in this connection that the two 
modern footwear displayers shown here were 
produced by our company for Weyenberg. 
The purpose of the units is not only to 
advertise the “Weyenberg” and 
but to provide the retailer with 


names 
“Portage,” 
an up-to-the-minute, practical means of dis- 
playing the actual merchandise. The dis- 
plays are built up around the footwear so 
that it becomes an integral part of the point- 
of-sale approach 

Wevenberg is distributing the units through 
the firm’s regular salesmen, offering them 
for sale at an attractive price to all dealers 
who are considered representative.  Be- 
cause of the permanence of all the materials 
which go into the displays it is expected that 
they will remain in use for a number of 
seasons, either in the store windows. or 
interiors. 

Support from the sales organization and 
from the thousands of dealers served by this 
company has been very enthusiastic, indi- 
cating a continuation of the present policy. 

The first pictured features a 
“Sculpto-Life” statuette measuring approxi- 


display 


mately 19 inches in height and 13 inches in 
width. This is a solid casting of plaster 
over special supports and carries a green 
bronze finish. The back panel is a ground 
plate glass on which a solid color was proc- 
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Modern Displayers For Footwear 


Bq J. L. COFFEY, President 


Badger Merchandising Displays, Milwaukee 





essed, with the copy done in a contrasting 


color. The rectangular panel in this glass 
is clear, to reveal the illustration; a series 
of six changeable subjects is furnished with 
the display to be attached by the dealer from 
time to time in order to provide newness 
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and attraction value over a long showin 
of the display. The glass panel is held wy 
right by two blonde wood supports, and tl 
base is also blonde wood, with a maroo 





edge. The shoe supports are made of woo 


dowels with platforms attached. Several o 












the colored illustrations used in connection 
with this display also carried copy stressing 
the War Bond sales drive. 

The “Portage” unit has a “Sculpto-Life” 
figure’on a base, the figure measuring 19 
inches in height and the base 21 inches. The 
large, circular background is designed to 
fold in the center; a series of four seasonal 
cutouts is furnished to the dealer to be at 
tached to the back panel. These are: (1) 
colored leaves for autumn; (2) a pine branch 
laden with snow; (3) a group of fighter 
planes against a cloud background which 
bears the admonition: “Buy War Bonds and 
Stamps ;:” (4) a branch of apple blossoms fot 
spring. 

The shoes on this display are supported 
by blonde wood dowels fitted into holes in 
In shipment, the figure is 
packed inside the base. 

L.. D. Hafemeister, advertising manage! 


the plaster base. 


for Wevenberg, collaborated in the design 
of the two units. 


—The displays used by Weyenberg Shoe Man- 
ufacturing Company are built up around the 
actual footwear so that it becomes an integral 
part of the point-of-sale presentation. The 
units are sold to representative dealers at a 
very attractive price and have been producing 
excellent results— 






















































NOVEMBER, 1942 





this beautiful snow scene as 


NEW YORK : 





You will find good use in your decorative scheme for 
it can be 
through the Christmas and winter seasons. White Reytrim 
processed light blue, medium blue and deep blue. 


See Your Local Display Supplier 


THE REYBURN MANUFACTURING CO., INC. 
PHILADELPHIA 
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Very effective and easy to 
use. Just tack it in place! 


X245 SNOW SCENE PANORAMA 


SIZE: 40 IN. WIDE, 20 FT. LONG 








SIX REPEATS TO ROLL 








used right 




















: CHICAGO 





















DISTINCTIVE TREATMENTS 
[Continued from page 17] 


and had figures done in paper sculpture, 4 
feet high, to resemble each. <A back-stage 
effect showed the particular activity in which 
each was engaged. An open book, giving a 
biography of about 150 words, was placed on 
one side of the figure, with a bouquet on the 
other. The platforms were 21 inches high, 
with the sides covered in shirred black net. 
The curtains were also of paper. The store 
received an immeasurable amount ot good- 
will from the displays, and the first day of 
the promotion was the biggest in the com- 
pany’s history. 

Russell Kehrt, who is doing a magnificent 
job tor Jenny’s, Cincinnati, created the fur 
display in which two coated mannequins are 
seen on a sailing vessel surrounded by snow 
and ice blocks. Getting his idea from an 
account of a North Pole expedition of many 
years Kehrt built the ship from wall 
board and 1 by 2’s. The sails were of mus- 
lin, carefully folded as if actually 
then sprayed with white water-color to give 
an impression of frosty stiffness. The railing 
sticks topped 
small rubber balls painted white. The 
sel was so constructed as to permit knocking 
down in into the window; 
both masts and bowsprit were demountable 
at will. Blue and lamps, concealed 
within the ship, poured their cold light up- 
ward. 


ago, 


reetfed, 


was made of dowel with 


ves- 
order to get it 
green 


The background was a deep blue. 
There have been many “mail early to the 
boys in service” displays this year, but prob- 
ably none of them has been more dramatic 
in its simple naturalness than this one by 
Bengel, Jr., Parsons-Souders Com- 
pany, Clarksburg, W. Va. The actual mail- 
box is bulging with gift packages at the leit, 
standing in a snowbank. 
light scattering of snow 
b en 


George 


The sidewalk has a 
as if it had just 


shoveled after a hard snowfall. The 


background message read: “Santa Says, For 
in the Service do Your Christmas 


the Men 





Mailing Now.” <A 


Shopping and 


white branches swept across the upper left 


of the display. 
pression of a corner street-lamp’s illumina 
tion. 


Osterland Reelected 
By Cleveland Club 

For the 
Osterland, 
presidency of the 


fifth consecutive 


Cleveland Display 


Allerton 


tendance. 


hotel, with a record crowd in at 


\ssisting Osterland will be Jack Zealor, 


Fries & Schuele, 
Kalasky, The W. B. 
urer; C. H. Fadem, 
pany, acting secretary. 
sist of C. H. Fadem, chairman; Colin Dar 
Fred Harvey's, and William Thomp 
son, Advance Displays. 


The 


vice-president ; \. | 
Davis Company, treas 
Lyon Tailoring Com 

Board members con 


ragh, 


club’s advisory committee 


\l Katz, Ohio Art Material 


Company; H 


sartlett, American Flag Company; I. R. 
Copperman, Advertising Displays, Inc.; M. I. 
Rappaport, Rappaport Studios; S. Kraus 


kopf, Superior Textile Company ; 
ple, Jr.. Sherwin-Williams 
Pribil, Pribil Displays. 


Company; J 


The auxiliary committee 


J. Marimon, The Higbee Company; Arline 
Stafford, Halle Brothers; Fred Olsen, The 
Bailey Company; Frank Collins, The May 


Company; Michael Dai, Lindner-Coy; An 


drew Teigiser, The Bailey Company, Lake- 
wood, and R. A. Bates, B. R. Baker Com- 
pany. 


Barclay W. Newell, publicity director for 
Taylor's, was a featured speaker at the 
meeting. He made a strong plea for addi- 
tional efforts in with the 
Victory Display Committee program. 


connection local 





spray of 


The lighting created the im- 


year, Ed A. 
Tavlor’s, has been elected to the 
Club. 
The election took place October 19, at the 


will be 
made up of Cal Moore, Calmore Displays; 


Tom Sam- 


members are R. 


| NATIONAL SKIRT RACKS 
_ THAT WILL ENDURE 


In Wood and Chromium 





ILLUSTRATED ABOVE IS OUR No. 61 BLEACHED 
OAK SKIRT RACK. 96 CHROMIUM PLATED ALL 
STEEL ARMS WITH METAL CLIPS THAT HOLD! 
WE HAVE A LIMITED QUANTITY OF CHROMIUM 
ARMS. WHEN THESE ARE GONE WE WILL HAVE 
NO MORE FOR THE DURATION. 


PRICE $75 F.O.B. N. Y. CITY 
In bleached oak, solid walnut, or solid mahogany. 


JOBBERS WRITE FOR DISCOUNTS 


NATIONAL HANGER CO., Inc. 


545 8th AVENUE NEW YORK CITY 








WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baltimore, Md. 
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Point-of-Sale Gallery... 


OF NATIONAL DISPLAYS === 





—On the center-piece of this 
Upjohn display is pictured a 
family doctor carefully tak- 
ing the doll's pulse while the 
worried little ''mother" looks 
on. Done in the typical man- 
ner of Norman Rockwell, the 
display is calculated to catch 
the eyes and sympathies of 
millions of mothers and give 
the full-color photographic 
presentations of product 
packages full opportunity to 
register. Created, designed 
and produced by Forbes Lith- 
ographic Company, Boston— 


—For “Bantamac" apparel 
this display was designed 
and produced by Marcus 
Breier's Sons, New York City. 
Wood is the principal mate- 
rial involved, with several 
colors setting off the mer- 
chandise— 


—The sales appeal of the 
Schaefer beer display is un- 
deniable, for any man who 
likes a midnight snack can 
easily picture himself in the 
role of ‘short-order cook” 
with this setting to stir his 
imagination and appetite. 
The unit was designed and 
produced in full natural color 
by Einson-Freeman, Long |s- 
land City, N. Y.— 


—Hiram Walker's new win- 
dow display for the DeLuxe” 
bourbon presents the ‘'dou- 
ble-barreled for extra flavor’ 
story in a novel manner. The 
figure of a skater, handled in 
three dimensions, forms the 
background center of inter- 
est as he leaps over two bar- 
rels which explain the slo- 
gan— 


—Riding out of the window 
with a very realistic third 
dimensional effect, this Hoff- 
man beer display plays up 
the current interest in bi- 
cycling. The display was pro- 
duced in faithful detail from 
a direct color photograph. 
Manufactured by Einson- 
Freeman— 










— 


lo- 
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Additions And Revisions 
To VDC Chairmen List 


Leslie Janes, national chairman of the 
Victory Display Committee, has announced 
he following additions and changes among 
ocal VDC chairmen. 

Added to the appointments: 
Charles J. Nolen, Sample’s, El Dorado. 
California: George M. Nelson, Crowley's 
Department Store, Vallejo; Harry P. Ander- 
son, Orange Belt Emporium, Pomona; Ray 
Fischer, 501 South Marengo, Alhambra; John 
Flotten, 2922 Broadway, Walnut Park; 
Harry H. Hamilton, Henshey’s, Santa Mon- 
ica; Walter Herrick, Herrick’s, La Habra; 
\ubrey L. Maley, The Broadway-Hollywood, 
Hollywood; M. J. Marsh, Sears, Roebuck & 
Co., Glendale; Roland Pennoyer, Rathbun’s, 
North Hollywood; Ray Spencer, Sears, Roe 
buck & Co., West Los Angeles; R. M. Stern, 
Sears, Roebuck & Co., Inglewood; W. W. 
Stevenson, W. W. Stevenson Advertising & 
Display Company, Los Angeles. 

Massachusetts: Joseph Hausmann, Athol 
Clothing Company, Athol. Missouri: S. C. 
Steinberg, Julie’s, Inc., Columbia. North 
Carolina: H. R. Kindson, Sears, Roebuck & 
Co., Burlington. North Dakota: James 
Hetland, Strauss Clothing Company, Valley 
City. New York: Sidney I. Phillips, Sally's 
Dress Shop, Endicott. Ohio: E. Clarke King, 
Union; R. S. Thomas, Phillipsburg; Robert 
J. Janning, New Troy Pike; Frank Mce- 
Clure, Trotwood; Leo Wall, Miamisburg: 
Homer Hodson, Germantown; Herbert N. 
Bradford, Vandalia. 
Oklahoma: H. C. 
Clothing Company, Anadarko. Pennsylvania : 
Marvin F. Harris, Jasper Harris Clothier, 
Emporium; Lesley Blackburn, Everett Lum- 
ber Company, Everett; George H. Stock- 
slager, Roaring Spring Department Store, 
Roaring Spring; Robert D. Fisher, Lugg & 
Edmonds, Tyrone; John B. Hull, Hoffman’s, 
Bedford; Robert H. Donahoe, Atlantic & 
Pacific Tea Company, Coalport; W. L. Gra 
ham, Brown's Boot Shops, Phillipsburg. 
South Dakota: M. Vern Ball, North Amer- 
ican Creameries, Watertown. Texas: J. Cul 
ver Hill, Hemphill-Wells Company, Lubbock. 
Stanley Westergard, Eitel’s, 


\rkansas : 


Franklin, Youngheim 


Wisconsin: J. 
Racine. 

The following changes have been made in 
various localities: David Keast, The Strat- 
ford Shop, replaces N. J. Oliveri at San 
Jose, Calif.; J. A. Jensen, The Broadway- 
Pasadena, replaces Lex McAtee in Pasa 
dena; M. E. Cox, J. C. Penney Company, for 
R. S. Siller, Sarasota, Fla.; Harold P. 
Clark, The Golden Rule, Logansport, Ind., 
ior Charles M. McTaggart; J. B. Shulman, 
\lexander’s Men's Shop, for Dewey Wil 
liams, Perth Amboy, N. J.; Francis Bacon, 
Sisson Brothers Welden Company, Bing- 
hamton, N. Y., for Carl Johnson; David R. 
Levy, Gary Poster Advertising Company, 
Gary, for L. E. Eldredge; R. P. Mick, The 
Caldwell Store, Inc., Washington, Pa., for 
C. L. Clutter; Benjamin D. Weeden, Brat- 
tleboro, Vt., for C. Gordon Davis. 

Warns Against Unwise Use 
Of Christmas Lighting 

James M. Landis, head of the Office of 
Civilian Defense, has informed state and 
local defense organizations that unnecessary 
and possibly dangerous types of Christmas 
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Included 
consumption of elec- 


lighting should be discouraged. 
in the reasons are: 
tricity, use of critical materials, possibility 
of air attack, and possible fire hazard. After 
asking that such lighting be prohibited in 
areas where dimout regulations have been 
placed in force, Landis continued: “In areas 
where no dimout regulations exist, decorated 
street lighting is not of itself considered ob 
jectionable, provided in every case such 
lighting must ke so installed and supervised 
that it can be quickly extinguished, and pro- 
vided no new equipment or wiring involving 
critical materials is purchased for this pur- 
pose 

“It is not intended by such restrictions 
that individual stores or homes may not dec 
orate their windows as in previous years, 
provided that such lighting conforms to ap 
plicable dimout regulations. Such lights 
should not be on except when occupants ot 
the premises are available to put them out 
promptly upon an air raid alarm.” 


Display Contest Conducted 
For Detroit's War Chest 

Charles F. Wendel, J. L. Hudson Com 
pany, has been awarded first prize in a local 
display contest held in connection with the 
annual War Chest drive in Detroit. Second 
place in the department store group went 
to T. J. McCormack, Peoples Outfitting 
Company, with other awards in the follow 
ing order: Robert Hertel, Sears, Roebuck & 
Heidt, Crowley Milner Com 

Nichols, Ernst Kern & Co 
In the specialty shop classification prizes 


Co.* -¢ corge 


pany; John C 


were won by Harry Holmes, The Square 
Dealer; P. A. Kushell, Russek’s; Roy Heim 
bach, Michigan Consolidated Gas Company ; 
Marvin Catheart, Annis Furs, and Harry L. 
Barnet, S. S. Kresge Company. 

The Detroit group recently contributed the 
services of its members in erecting an exten 
sive Inter-Allied War Exhibit, also as a part 
of the War Chest campaign 


War Display Service 
Is Now Offered 

\ new weekly war display pictorial sery 
ice designed to supply stores, banks or other 
firms desiring to devote window space to the 
war effort was started November 7 by Photo 
News Display Corporation, 15 East 40th 
street, New York City. 
from government and press association files, 


Using photographs 


the service will be sold on a= subscription 
basis. Each week it will show a specific 
theme. The service has been approved by 
the photographic section of the Office of 
War Information. 


Butterworth Honored 
By Dinner 

\lIbert FE. Butterworth, display manager 
tor John Taylor Dry Goods Company, Kan- 
sas City, was honored recently with a dinner 
to mark his fiftieth year with the company. 


Displaywoman 
Joins WAVES 

Miss Mary Shaw, of the display depart- 
ment of G. Fox & Co., Hartford, has _ re- 
signed in order to join the WAVES. 
































































The 
STORE 
WINDOWS 


of America & 


SPEAK... 


= teil a story of X 


ingenuity in overcoming mate- 
rial shortages ... of a patriotic 


effort in building war marale. 


Y HESE windows today 


serve more than crowds of 


shoppers—they do a real serv- 


ice to the nation. 


displays and decorations have 


< 


\,% 
O\ 


heen created in’ this spirit. 

They have been designed eal 
non-critical materials with in- 
spired artistry and skill to 
bring a new importance to 


yeur holiday windews. 
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The Play World 


Sil SIAR IRE a By BARBARA BARR 











BALLET 

When, in a group of three presentations, 
a Picasso set seems drab and outdated, decor 
for the ballet has come a long way. But this 
season of ballet at the Metropolitan Opera 
House featured such sparkling, novel scenery 


that almost any excursion into the past, no 
matter how recent a past, would pale beside 
it. 

It has been a brilliant season, with top 
flight dancing and good music keeping pace 
with a swiftly developing choreography and 
scenic treatment. In all fairness, it must 
be noted that the triumph of the season was 
reviewed in this column last spring—the 
moving and dramatic work by Anthony 
ludor, “Pillar of Fire,” which has sets by 
Jo Mielziner. Mielziner’s set, although not 
as obtrusive as the settings new this season, 
are highly imaginative and have brought a 
new technique into scenic design for the 
ballet, a technique which Boris Aronson, 
for example, echoes to some extent in “Snow 
Maiden,” a much lighter piece than “Pillar 
of Fire.” This technique brings two prop 
erties of the theatre to the ballet: the new 
lighting value of the modern stage, and the 
use of distance. 

The most eagerly awaited scenic event 
since Dali designed sets for “Bacchanale,” 
however, was the work of another surrealist, 
Mare Chagall, who designed the settings and 
costumes for the new work by Leonid Mas- 
sine, “Aleko,” which is based on Pushkin’s 
poem, “Gypsies,” and is set to Tschaikow- 
Chagall’s sets have been, by 
conceded to be the most 


sky’s music 


this time, generally 








exciting aspect of this ballet of gypsy love, 
desertion, nightmare, and death. They de- 
serve detailed description. 

The dance needs room and therefore 
in the ballet a setting actually is really an 
enlarged painting, a backdrop. For this rea- 
son, Chagall’s non-representational, symbo- 
listic designs are quite fitting. The first 
scene of “Aleko” for example, takes place 
in the country where the city boy, Aleko, 
meets the gypsies and falls in love with one 
of their women. Instead of painting a land- 
scape, Chagall painted a vast expanse of 
blue, a luminous white moon sailing in one 
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corner, a red bird flying out of the blu 
towards the audience, and coming out of th: 
cloud on the left, two prow-like figures, a 
woman clasped in a man’s arms, with onl) 
the head and shoulders of the man showing 
This, of course, is an abstract of the first 
scene—an abstract of love. 

The second scene is pure fantasy. Fron 
a great bower of green leaves and purpk 
flowers hangs a black monkey by tthe tail 
and down below a big brown bear stands 
playing a violin. This note of fantasy is 
echoed in the costumes, with bears and mu 
sicians wearing their violins (that is, the 
violin is a painted part of the costume), an 
cats with filmy ballet dresses, carrying pat 
asols. The third scene, a bathing scene 
achieves in a weird, remote manner a sens 
of brooding heat and danger. There is a 
fierce red sun with red, white, and yellow 
circles drawn around it like the circles of a 
target and this idea is carried out by the 
red arrows painted on the valance for the 
scene. Right next to this sun is another, 
this one with white rays emanating from it 
The lower portion of the flat is a field of 
rushes. In the center a scythe sticks up 
above the rushes, and directly under the 
blade of the scythe is the flat head of a 


APM! 
















snake. Off to the side is a lake with a crude 
ly painted boat floating on it. A birch tree 
stands beside the water, but it is upside 
down. The colors of this scene are the au 
tumn colors, brown and red and yellow. The 
final scene, completely different in tone, is 
one portraying the splendor of Czarist Rus 
sia as seen through the eves of the disil 
lusioned Aleko. In the foreground is_ the 
imperial glowing red of the city palaces; 
floating across a somber sky is a white hors¢ 
and one wheel of a chariot, and in the sky 
glows a lighted candelabra. The candelebra 
theme is repeated on the stage when thi 
Duke enters, carrying a lighted candelabra 


and when a candlestick, as a characte! 









comes On. 


“Don Domingo,” the other novelty of th 


—The above setting is from the preliminary 
sketches of Julio Castellanos for “Don Do- 
mingo, all-Mexican ballet created by Leonid 
Massine with the help of the Mexican govern- 
ment. . . . Left, the fourth scene by Marc 
Chagall for 'Aleko''— 
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vallet theatre this season, has costumes and 
cenery by the Mexican artist, Julio Cas a 

llanos. “Don Domingo” is a rousing, gay Fresh Green Display-Appeal 
umber, something in the spirit of the pop Ld 

ar “Gaiete Parisien,” and Castillanos’ set- i 
ting bears out this feeling. There is a backdrop FOR XMAS “A ERCHAN DISE 
vith porticos, arches, and grilled balconies ; 
of Spanish architecture, quite realistic, but 
n the center a huge green cactus untolds 
to disclose a watermelon pink center, a : 
mountain looms with a white church on its ls re ee ycu use them for window or store displays you'll 


Eaton GRASS MATS reflect the spirit of Christmas 
with their rich green, velvety-smooth foliage. Whether 


top, and white clouds dot a brilliant blue . ’ ad capture customer attention instantly. Be sure your 

sky. ot / : : F grass mats are fresh and crisp. Order a supply now 
The Ballet theatre began and closed the ; =. from your display jobber. Special sizes and shapes 

season, but in between came presentations } SS pemptly made to order. 

by the Ballet Russe de Monte Carlo, with th, ‘ 

two new pieces to its credit. “The Snow < : EAT N 

Maiden” is the more classical of the two, “eR | o BROTHE RS COR P. 

the story of the snow maiden who falls in 4 : HAMBURG NEW YORK 

love with a shepherd, only to melt as the ; 


spring arrives. A large part of the scenic 0 LEE Ap ue een TOC OR IT) HG ROL OMG Fh 
= 4 2 : 2 , ? J A { ” int Thy f (4 6 Mi A u YOANN at Ws ‘ 
effect is achieved by the lighting, which Avy is Wig 4, dali Pr Shh Ni yas “4 
: - 2 Y 1 ¥ nts ’ 
eradually changes the entire stage from MA ‘ HRN AE 4 > 
the blue of winter to purple and then the 


vellow of spring. The actual set consists 


of litthe more than the drop of bobbinet . , FP WS. Y i" 
cloth, through which shines a distant moon, | $2 , ait i | i 
iil 


. ry pes fit 
' : ° y \ E UT) TA Uy lf 
of leaves is carried across the valance and | QR as Uo te Wi ENG e Hoelsorp ind 


down the wings. 


- . Aye be Hi ae ED mnt 
and two fir trees in the center. A pattern fit hy « NAG Ua ; Dy aN 
i Nearer ae Mca Ue 


‘od Ne 





But the hit of the Ballet Russe season 


was the very modern “Rodeo” by Agnes de 
Mille, with music by Aaron Copland and LOOKS LEKE 


scenery by Oliver Smith. The scenery is 


the very opposite of Chagall’s. It is more , 
realistic than anything that has keen de << 3 
signed for ballet and adds a great deal oi - a 


conviction to a very fine work. The first 
scene takes place against a background of 
rolling brown plains and a corral which 
stretches ‘way back toward the distant hills. 
It is a wonderful piece of painting and the 
effect is achieved of a hot clear country 
where everything stands out sharply. This 
is done, in part, by the use of the lines of 
the corral fence to create perspective. For 
the second scene, a Saturday night dance 
at the ranch house, Smith has built a real 
set, with two walls of a room at the ranch 
house, a part of the porch outside, and the 


night sky surrounding it. It is very dramatic @KWILT BLOCKS 


with shadows looming in the doorway tor : ss 
, ° pincmgentncneon Sensational Lining and Cov- 


entrances and exits, and a window through @FOIL PAPERS 


which a dancer crossing the porch is seen. Those @NO SEAM STRIPES ering Papers By Makers of 


“Hard-to-Get”’ @SATIN RIBBONS 
THEATRE Items Are @ ARTIFICIAL FLOWERS 
on Hand @ CELLOPHANE PRODUCTS cov E R AY give you the rich appear- 
One of the most moving plays of the year Son 1 @ CHROME BANDING TRIM ance of costly rare wood panels at lower cost 


is William Saroyan’s one-acter, “Hello Out Immediate } @RAYON & COTTON ROPING than many cedinasy display popers. Weal fer 
backgrounds — lining display cases — covering 


lhere,” starring Eddie Dowling and Julie Delivery @ NOVELTY FABRICS shelves end tables oe any aimiles use. Suaily 
Haydon, which has been simply and dra @SATINS, VELVETS, BRO- tacked, glued or pasted on and is ready for 

CADES, PLUSHES, CRASHES immediate use. Some numbers have a 100% 
Barrett. This story of a lynching in a little  iatacaeaaeatalniae washable baked-on enamel finish—all printed 
; : : — 5 5 in washable inks. Unusually wide—40” to 48” 
jailhouse in Matador, Texas, is heightened \ \ / a —25-ft. rolls—S1.50 to $2.00. Many other ef- 
fects available with CLOPAY display papers. 
Write for samples. 


matically mounted by the setting of Watson 


by the way Barrett has emphasized the lone 
liness of the prisoner by placing an empty) 


cell next to his. To the left is a sharp pait Complete Line of Display Fabrics & Accessories 

Ol concrete steps up which Julie Haydon NEW YORK — 130 WEST 46th STREET GARRISON-WAGNER Co. 
' ’ : chicago St. Louis .os Angeles 

as the cook who loves him—runs frantically |, ChE, a Sant’. ats'statee. | 1429 Locust st. ST. LOUIS, MO. 


get him a gun, and down which come the 











minous lynchers. All this is to one side 


vith the shadows of the forsaken jail loom- COLORFUL FEATHERS Send for the S AIR BRUSH 
l 8 to the other. In the back of the cell Of All Deseriptions ——_ Cc A TA L 0 G 
“In 


hich holds the prisoner is a small win a a Iie alls 
ww placed high, through which a blue light i ee aes THE WOLD AIR BRUSH 
ts the gray bars of the cell. South African Feather Co. ! MANUFACTURING co. 


\long with “Hello Out There.” Eddie - . - hi; . * >. f fy 2173 North California Ave. 
x 811 Cherry St. Philadelphia, Pa. ‘ta § CHICAGO . - ILLINOIS 











wling is presenting a revival of G. 
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Chesterton's “Magic,” 
part of the magician. 
one of a garden in a 
other of the 
shows a vista of garden. 


in which he plays the 
“Magic” has two sets, 
misty 
Duke's drawing room, which 
The first scene has 
a note of fantasy and other worldliness car- 
ried out through the medium of bobbinet 
cloth which places a film between the audi- 
ence and the actors. 

Another revival in a season of revivals is 
the comedy, “Three Men on a Horse,” first 
produced in 1935. This farce, as funny as 
ever, has art direction by Watkins, 
and features a room in the suburbs, a hotel 
room, and the bar of a hotel. 
are quite realistic and form a suitable back- 
ground for the story of little Irwin Trow- 
bridge who dopes out the races on the bus, 


Perry 


These rooms 


writes greeting card verses, and hates his 


brother-in-law’s house in which he lives 


ROOMS FROM THE COUNTRY 

Lord & recently opened a new 
exhibition of 
to the problem of war-time living and dec- 
store offers its solution to 
war, such 


Taylor 
seventeen rooms—‘“a_ solution 


orating.” The 
typical problems created by the 
as that of the family which likes to enter- 


The DISPLAY PARADE_No. 











twilight, the 
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tain service men in their living room, or that 
ol the 
most 


woman who has had to move her 
treasured from a_ large 
home to a small apartment. But for the 
displayman the real thrill is in the = six 


possessions 


rooms. These are the rooms that were 
once upon a time the creations of William 
Pahlman, now in the armed forces. ‘“Pahl- 
man,” said Fortune magazine last year, 


“posesses the finest color sense in American 
decorating.” It is interesting to see that 
Calvin MacDonald, who was his successor 
at Lord & Taylor, and who began the work 
on the present exhibition before he, too, 
became an officer in the Camouflage divi- 
sion of the army, posesses to a large degree 
this same color sense. These rooms draw 
their inspiration from the 
seashore, the forests, the canyons, the gar- 
dens, the rivers, and the farms of America. 

In the Seashore room the painted floor 
simulating sand is carried up into an un- 
evenly edged dado. Both floor and dado are 
spatter-dashed and the larger splashes 
picked out to shells. The walls 
are the blue of the summer sea and Calvin 
MacDonald's furniture has all been sand- 
blasted to resemble drift wood. <A pair of 


colors of the 


suggest 


43 —by Tony Brinker 
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USPLAY COMMITTEE 
FOR WIS OISTRicY aND 
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WAYRE COUNTY 
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— AFTER Two YEARS 
PREUMINARY WORK IN DISPLAY 


= 
POMEROY'S — AT WiLKes-Baare 
PA — LEAVING Xo JOIN THE CISPAY SS 
STAFF OF).L.WUDSON COMPANY DeTaniT 
UNDER CHARLES WENO _ ‘iaTeR ’ 
we wT LOESER'S g LYN, ANO THENCE 
b+ ~-v> —paapatae , PUILA.,AS DISPLAY 


¥.C. NICMOLS 


DISPLAY DIRECTOR 
TNE ERNST KERN CO., 


SETROIW, MICH. 


\ 


aa. MAS STUDIED AT THE 
PEMMSYLVANIA SCHOOL OF INDUSTRIAL 
ART... DETROIT SOCIETY OF ARTS 
AND CRAFTS, AMO THE WAYWARD 
ANE ART ACADEMY. 


AFTER SEVERAL YEARS with 
WANAMAKERS HE GEcAME 
ASSOCIATED WiTA BLISS DisPLAY 
STUOWS AS A DESIGNER_cEPRESENT- 


Ane — 
1940 NED Kans 


— NICHOLS B10 THE WATION’S 
OUTSTANDING CHRISTMAS _ 
INTERIOR FOR WANAMAKERS 
in 1939 “ 


ee ifn sh) 


Gort AND HORSEBACK RIDING ARE Wis TWO NOBIES 
AX A RECENT ADCRAFT CLUB TOURNAMENT, ).C. WON 
FOUR CASES OF BEER WITH ASCORE OF 82 GROSS. 
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sofas are covered in hand blocked cotto; 
carrying the colors of the room, cobalt blu 
chartreuse, and turquoise. Curtains are 

glass fishnet and draperies are a chang 
able taffeta. 

The Forest dining 
hand-blocked curtains in enormous fern pat 
terns covering the wall. The fabric-co 
ered furniture is suggestive of forest mo 
and the hand-woven rug is chartreuse wo 
done in a fern design. 


room, a room, h 


The Garden room is especially interestii 
with a white-washed brick wall paper whi 
runs down one wall, across the floor as 
paving, and up the opposite side to sim 
late a low garden wall. Above this is 
garden mural painted in various shades 
green with a single deep red rose paint 
in one corner. The rose motif is echoed 
the draperies of chintz, repeated « 
the stairs and in the actual bouquets up: 
the sideboard. The fruitwood dining tab 
is draped in a red and white pin stripe ai 
there is a green rug resembling freshly cut 
turf. But the eye goes first of all to th 
five-foot birdcage with a 


rose 


wonderful, lacy, 
single rose inside it. 

The River room is notable for its walls, 
which merge softly into one another be 


cause of the way 


j 


the room is lighted, al 
though one wall is green, another yelloy 
a third blue. The ceiling is covered with 
a pattern of green leaves. 

The last room is the Farm room whicl 
brings the farm right into the city. Walls 
are white-washed clapboard, doors are the 
bright red of barn doors, and bright blu 
and red are echoed throughout the room in 
the plush of the Victorian chairs, in the 
flowered chintz, and in softer tones in thi 
antiqued desk and the sewing table which 
has been transformed into a dressing table 


ART OF THIS CENTURY 

\ new gallery opened on 57th street re 
cently, new both in its bold architectural 
design and approach to the problems of an) 
exhibition, and new because many of the 
works shown are seen in America for the 
first time. Peggy Guggenheim, who owns 
the gallery, went to Paris in 1939 where she 
decided to save as many paintings and sculp 
tures from the advancing Germans as_ sh¢ 
could and bring them to America. The re 
sult is one of the finest collections of mod 
ern art in the world, with representations 
of the works of artists of sixteen different 
countries, including such names as_ Arp, 
Brancusi, Braque, Calder, Chagall, Miro, 
Mondrian, Chirico, Ozenfant, Picasso, and 
many others. But for our purposes the gal 
lery is chiefly 
installation, since it not only 


interesting because of th 
represents a 
definite advance but also because so man) 
of the rules that governed its design are 
directly applicable to the creation of dis 
plays. Frederick J. Kiesler, the eminent 
architect, is responsible for this aspect 01 
the gallery, some of the outstanding features 
of which are (1) that all installations are 
mobile and demountable; (2) that all con- 
struction and equipment have been = con- 
verted into such materials and methods as 
are ruled by the laws of priorities, labor 
shortages, a minimum of expense, and an 
easy management of the gallery; (3) a new 


system of coordinating architecture with 
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ainting and sculpture (and their coordina- 
tion to the spectator) has been attempted. 
This consists of not using walls for hanging 

ictures or for placing sculptures but of a 
ree arrangement of these objects throughout 
the space available, using various methods 
of cantilever and suspension construction. 

Another feature of the gallery is the at- 
tention paid to the problem of fatigue dur- 
ing a visit there. Three types of mobile 
seats have been constructed; a light-weight 
portable folding chair with a back, a type 
of rocker which is a very clever 
block in an abstract shape with a strip of 
leather running down it, and a 
seven-way unit which can be used for resting 
and if necessary for attaching paintings and 
sculptures in order to save additional ex- 
pense of seats or partitions for larger ex- 
hibition material. 

The divided into four parts. 
Gallery one is for abstract and cubist paint- 
rounded 
of blue canvas, a black ceiling trom which 


wooden 


( olored 


gallery is 


ing and sculptures. It has walls 
are suspended white columns and 
which the paintings are attached. 
two and three are devoted to 
paintings. All the paintings shown are 
frameless, and most are attached to arms 
which spring out from the curved walls. 
Gallery four is in semi-gloom, with 
painting lighted Every 
minutes the gallery lights up and then sub- 
It is quite fitting that 
Dali and Chirico should be 
surrealist manner. Another 
applies the method of the 
museums. The visitor turns a 
Wheel and looks through a small 
window in the wall to see the fourteen most 
important Marcel Duchamps 
slip by. 


ropes to 
Galleries 
surrealist 


each 
individually. three 
sides into darkness. 
paintings by 
shown in this 
small 
scientific 
wooden 


gallery 


paintings of 


Display Invades Factories 
In Great Britain 


Our London correspondent reports an ever- 
increasing use of display in 
tories engaged in war material production. 
“Even in the very early days of the war,” 
he writes, “the government realized that the 


English fac- 


zeal and keenness of the factory worker was 
an absolute essential if success was to be 
ours. Consequently the ministries 
concerned with the different types of war 
production circulated what 
to be known as production posters, which 


various 


factories came 


eventually made their appearance all over 
the country. 
“A gradual increase in production indi- 


cated that the scheme was a practicable one. 
However, a fallacy became apparent because 
different types of war factories came under 
the control of separate ministries, and lack 
of adequate coordination led to a great con- 
fusion of propaganda in factories concerned 
with more than one type of output. 
“The terrific publicity 
flooded factories all over the nation until re- 
cently tended to confuse the average worker. 
Surrounded as he was by so many themes 
many exhortations,’ he eventually 
ended gradually to ignore them, for they 
ended to bewilder him. As a result, a group 
' factory managements held a conference 
From the many ideas 
which were exchanged at this conference, a 
production drive was_ born. 


mass of which 


ind SO 


» discuss the matter. 


new type of 


DISPLAY WORLD 


This came to be known as a_ production 
chart. 

“These charts are a totally new departure 
of production propaganda. Much was learned 
from the Russian system of approaching and 
encouraging the worker. Much was incor- 
porated from the knowledge gained of the 
British working man by 
for the idea. 


those responsible 
The final outcome was inter- 
esting in the extreme. Fully 15 feet in 
length and over 8 feet tall, the charts em- 


ployed mainly a competitive angle. Each 


factory shift was enabled to see just how 
their own production compared with that 
of their fellow workers in the factory. Thus 


a competitive spirit was established among 
all workers, and the spirit once roused led 
to ever greater production. 

“In the initial stage the expense of these 
displays was borne entirely by the factories 
for their installation. Gradually the scheme 
became more and more comprehensive and 
ambitious, and the results obtained from it 
became proportionately greater. The govern 
intense 
propa 
A whole section of one ministry was 


realize the 
production 


slow to 
form of 


ment was not 
value of this 
ganda. 
given over to developing the idea, and in 
the past few months we 
to observe the efforts ot 
into effect. 


have been enabled 
these men carried 


“It has been said that figures can not lie, 
and in that case the production graphs in 
the factories which have incorporated this 
idea prove only too adequately the success 
of the whole scheme.” 


Army Life Has Its Moments; 
Just Ask Bill Cahill 


Bill Cahill, who was one of the Chicago 
practical 


induction 


Club’s most irrepressible 
until the time of his 
into the army some months ago, has learned 
that 
on forever. 


Display 
jokers up 


but jokes gO 
B. Oes- 
Williams 


plant in Brooklyn, happened to comment on 


wars may come and go, 
Cahill, in a letter to 
tricher, manager of the James B. 
the scarcity of feminine companionship in 
the area where he is stationed 
promptly replied that he would take steps 
to remedy the situation. 


Oestricher 


A few days later Cahill returned at mid 
night from field maneuvers to find his bunk 
nicely curtained from the rest of the room 
and with his room-mates strangely silent 
He learned why when he got into the bunk 
and found it already occupied by a Williams 
mannequin which had arrived during his ab- 
sence and had keen carefully unpacked by 
the first sergeant. Cahill hasn't figured out 
what to do with “Lizzie,” as she has been 
nicknamed, but in the meantime she is mak- 
ing the rounds of Battery C, 316th Field 
Artillery, Camp Rucker, Ala. 


Different Position 
For H. D. Morris 

For the past decade with Gimbel Brothers, 
Philadelphia, where he was assistant display 
director, Henry D. 
order to join the firm of Schleisner Com- 


Morris has resigned in 


pany, Baltimore. Before becoming asso 


ciated with Gimbel’s, Morris was in charge 
of display for M. E. Blatt Company, Atlantic 
City. 
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FEATHER-WEIGHT 
MANNEQUINS 


Our 
New Line 
features 


ALL figures! 


eSHORTS 


e AVERAGE 
GIRLS 


eSTOUTS 


Smart, lively, 
energetic — in 
step with today! 


Write for Photos 


DISPLAY MANNEQUIN, Inc. 


257 WEST 17th STREET NEW YORK 
CHICAGO: Smiley & Co., 234 S. Franklin St. 
MONTREAL: Modern Display Fixtures, 

460 St. Catherine St., West 


MIDWEST MERCHANTS 


For speedier service and lower transporta- 
tion costs, crder your manniquins from 


Midwest Manniquin Displays 
843 N. Plankinton Ave. Milwaukee 
Write for literature today! 











There Is Still Time to Buy 


YOUR CHRISTMAS 
DISPLAY FABRICS! 


We Carry a Large Supply of 
Novelty Fabrics— 
eSparkle Tinsel Fabric 

eJeweled Fabrics 
ePatriotic Fabrics 
Write for Samples at Once 


ASSOCIATED FABRICS CO. 


1600 Broadway New York City 








NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 


re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 











COSTUME, PATRIOTIC, PERIOD and 


Latest Style WIGS 


AT POPULAR PRICES 
Also Complete Line of Wiggers Supplies 
ARRANJAYS WIGS 
32 West 20th St., Dept. D. New York City 
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Think this ever 





CB FRANK G. BINGHAM 


reaches 
ke 


“Put me 


this column 


Christmas 


By the time 
Spirit 


youl 


thic 
on 


you 


of will 


balancing 
head shouting somewhere, m\ 
More than 


dim-outs and 
inaugurated a “Shop 


public wants to see 


New York 


business 


me early!” 


forty stores lacing 
have 


Your 


decorations 


dismal 


Early, Carry QOwn” campaign with 
up November 1. 


handicap that faces stores is the 25 pet 


Christmas 
Cine 


cent 


by 


ordered 
by the Office of Defense Transportation. An 
other the at the 
peak time ot such “Rule 
\ War Time Yule,” “Don't Delay, Buy 
It Today and Carry It Away” be pro 
moted New York well 


many stores throughout the country. 


reduction in delivery mileage, 


is shortage ot 


personnel 


vear. Slogans a6? 
for 
will 
strongly by as as 


Yesterday I wanted to sit down and relax 
a bit, but I knew I shouldn't. I 
little jobs to finish, such as getting out this 
column time. Then | to 
decorate in the proper Christmas spirit, only 


had several 


on have a store 
win 
lighting 
job, big gift booth for service men, wrapping 


Toyland, ten 
display, 


seven floors including a 


dows, plus a toy exterior 
stations, signs, and a few other minor things. 
You know 


how it is, don’t you: 


No priorities on work in display depart 
ments at Christmas 


Clem Kieffer, Ji 
Kleinhans, Buffalo, 


of his display 


display director tor 


has turned in nineteen 
trophies to the scrap metal 
Clem to that 
\ssociation of Display act 
all old 


writes: “Giving 


campaign. has suggested 


the 


INC 
International 
as a clearing house for those cups 


and medals. Clem those 
cups to the scrap campaign was much more 
of a thrill than | 
must be thousands of displaymen throughout 
Watching 
shelf will never save a 
life, but giving them might!" You're right, 


Clem, as usual, and even if the display pro 


can put into words. There 
the nation that have loving cups 


them tarnish on your 


fession’s contribution only saved one life in 
this what a great deed it would be! 
Pack them up and ship them to Ray Parks, 
president, International Association lis 
play, 705 Manchester, N. H. 
into bullets, and 
possible place 


Wal 


ol 
Beech 

that 
the 


street, 
thev get 
best 


will see 
that 
them, we 


Ray 


after into for 


hope. 
Director Byrnes’ regulations designed to 
hold down individual salaries to a top figure 
$25,000 in 1943 


customary 


ol of tederal 
contributions, 
and. fixed 


tions, should be opposed by the display pro 


atter payment 


taxes, charitable 


life insurance premiums obliga 


fession. The ceiling of $25,000 implies that 


no displayman is entitled to more than this 


amount for his work. is 


If this judgment 


accepted by the I. A. 


fession 


I). and the display pro- 
will be able to earn 
Tsk, tsk, Mr. 
keep up appearances 
to limit 


no one Of Us 


more than $25,000 a vear. 


Byrnes, how can we 


if our government = ts going our 


earnings, | ask you 


“Women at Work” are the three important 


words today in any store and if you are not 
capitalizing on the idea you had better start. 
Build a “Women At Work” department and 
gather together all the garments in one spot 
that find what 
they department 


so these busy workers can 


Many 


exclusive 


want in a_ hurry. 


stores have made arrangements 
with local war plants to act as their special 
headquarters. Practical designs, fair prices, 
and good display will put your store out in 
front the front 


hard the 


home where 


to 


on women are 


working win war. 

recent remark 
that he 
items in show windows drive 
Washington the power of 
The attention of the busiest man in 
attracted by 


President Roosevelt's con- 


cerning his observation saw many 


luxury on a 


through proves 


display. 


the nation was this medium. 
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Perhaps if some retailers would have fo 
lowed through more consistently on the Vi 
tory Display Committee's program, Presid 
Roosevelt and others would comment on wh 
a job retailing was doing for the war in tl 


show 


noticing the 


> luxury 


windows of America, instead of ju 


items displayed. Vi 


tory displays just do not get into the wi 


until 
Thousands 


dows 


the 
ot 


re 
reta 


his oka 


and 


gives 


‘tailer 


ilers, large sma 


signed the pledge for display space for t 


duration. . 
You 
can't 
tailers 
comes 


can le 
make 


have 


to giving 


\nd 
ad a h 
him 
n't 


dri 
eve 
uy 


win the war. 


thousands 


have broken 
orse to water, but y 
nk. In many 
n got thirsty 
» window 


cases, 1 
when 


space to he 


Questions and Answers (a la Binghan 
Q. Should a displaywoman marry in the 


times of 
world? I 
A. No, 
over. 
who 


stay 


will n 


QO. What will we do when we can not get 


any more 


A. Hunt up the hammer and _ tacks. 
you think bird cages will again be a good 


seller this s] 


are individual concentration camps. 
much 
©. With gasoline rationing | 


is 


house 


to the store 


past my little chicken farm. 


out on a dirt 


chaos 


am 


at yo 


There will be plenty 


eed you 


staples 


ring ? 


by car. 


road. 


and 
young 


more a 


war throughout tl! 
and not bad 
ir job until the war 


looking 


of displaym« 
to support them the 
machines 
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I live six miles 


A. Stay home and raise chickens; at today’s 


market prices you should make a_fortun 


(). I have had five years’ experience in dis 


play 
where I 
con't talk to 


call 


and need work badly. 


get a j 
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Do you know 
A. Stand still 
I'll come and get you 
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—''Jackson has been trying for three days to make a paper sculpture Christmas tree, but 
somehow it always comes out like that!"'— 


] 
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Interest Shown 
In N. A. D. I. 


Although up to the present time no decided 
drive for new members has been made by 
the National Association of Display Indus- 
tries, many inquiries are being received re- 
garding the association, its purposes and 
objectives, according to Joseph Adler, Adler- 
Jones Company, Chicago, its treasurer. 

The N. A. D. I. was formed in St. Louis 
during the International Association of Dis- 
play convention held there the latter part of 
June, 1942. Its purpose, Adler states, “is to 
foster and encourage the growth of the dis- 
play industry, to promote and manage ex- 
hibits of manufacturers and associated com- 
panies in the industry, to prepare surveys of 
consumer trafhe, collect information con- 
cerning the display industry and to secure 
freedom from unjust and unlawful exactions, 
and of course to foster trade.” 

At the present time the association has 
the following enrollment, all of them char- 
ter members: The Adler-Jones Company, 
Chicago; American Fixture & Manufactur- 
ing Company, St. Louis; Bliss Display Cor- 
poration, New York City; Crystal Fixture 
Company, Chicago; L. A. Darling Company, 
Bronson, Mich.; Harve Ferrill & Co., Chi- 
cago; Earl W. Gasthoff Company, Danville, 
Illinois. 

Greggory, Inc., Chicago; Gardner Dis- 
plays, Pittsburgh; Garrison-Wagner Com- 


pany, St. Louis; B. A. Jacobs Associates, 


Los Angeles; Old King Cole, Canton, Ohio; 
Schack Artificial Flower Company, Chicago; 
Silvestri Art Manufacturing Company, Chi- 
cago; Standard Fixture Company, Dallas; 
W. L. Stensgaard & Associates, Chicago; 
Jas. B. Williams, Inc., New York City. 

The officers of the association are: Ralph 
Adler, Jas. B. Williams, Inc., president; Carl 
Roth, Gardner Displays, vice-president; 
George Silvestri, Silvestri Art Manutactur- 
ing Company, secretary, and Joseph I. Adler, 
\dler-Jones Company, treasurer. 


V. D. C. Set-Up In Peele 
Functioning Well 


Everett Quintrell, Elder & Johnston Com 
pany, Dayton, Ohio, reports that the local 
and county Victory Display Committee pro- 
gram is progressing well. Quintrell is chair- 


man for both city and the county. In the 


latter, seventeen associate chairmen handle 
distribution of the display material involved. 
In the city of Dayton, the local Boy Scout 
organization takes care of the distribution 
under Quintrell’s direction. 








COMING UP! 


Thanksgiving Day—November 26. 

National Prosperity Week—November 
30-December 5. 

National Bill of Rights Week — De- 
cember 8-15. 

International Golden Rule Week—De- 
cember 13-20. 

Bill of Rights Day—December 15. 

Pan American Aviation Day—Decem- 
ber 17. 

Christmas Day—December 25. 

New Year’s Day—January 1. 
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Sew And Save Displays 
Offered Stores 


\ considerable quantity of eye-catching 
display material for window and _ depart- 
mental use during National Sew and Save 
week, to be held February 20-27, 1943, is 
being offered tree of charge by the National 
Needlecraft Bureau, 385 Fifth avenue, New 
York City, sponsor of the event. 
of material are available to stores which 


Two types 


plan to participate; one is for department 
stores, the other for smaller stores and 
chains. In connection with the promotion, 
$525 will be awarded displaymen whose win 
dows are judged best in the annual contest 
to ke held at the same time. 


Club Secretary Dies 
Of Heart Attack 


Otis G. Harraman died of a heart attack 
a short time after being installed as secre 
tary of the Cleveland Display Club at. the 
Hotel Allerton, Cleveland, recently. For 
nearly ten years he had been display man 
ager for the local store of Sears, Roebuck & 
Co. Harraman is survived by the widow, 
Kmma, and two daughters, June and Emily 
Jane. Funeral services were held Octobe 
23 at Marion, Ohio. 


Adams Joins Kerr's, 
Oklahoma City 

The appointment of Claude Delo Adams as 
display manager is made known by L. L 
Utter, store manager for Kerr's, Oklahoma 
City. He replaces Beaumar Jaimes, now in 
the U. S. Marine Corps. Adams will be as 
sisted by his wife, Edna Anderson. The 
couple were formerly with Fishman’s, Eliza 


beth, N. he 


Sherwood Display 
Quits For Duration 

The Sherwood Display Service, Cody, 
Wyo., has decided to suspend operations for 
the duration of the war. 
amount of territory in Montana, western Ne 


Covering a large 


braska, and Wyoming for ten years, the firm 
n 


finds it impossible to make its rounds 
view of the gasoline rationing situation 


Pittsburgh Committee 
Is Named For War Fund 

The United War Fund drive in Pittsburgh 
has George Sherman, Rosenbaum’s, as head 
oft the display committee. He is assisted by 
Laszlo Gabor, Kautmann’s Department 
Stores, and Edward Roth, Carnegie-Ilinois 
Steel Corporation. Special interior and win 
dow displays are being planned tor a num 


ber ot stores. 


Sims Heads Display 

For Herzfeld's 

Joe Sims is now display manager tor 
Herzfeld’s, Kansas City, Mo., 
“Ras” Beall, who is in the camouflage 


succeeding 
section of the army. 
Quits Display Field 


For Marriage 
Ann Shapiro has resigned as display 


stvlist and secretary to Frank R. Splan, in 
charge ot display for R. H. White & Co., 


Boston, in order to be married 
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Ready For Action 
oto-s 


ELECTRIC TURNTABLE O 


| © o-sg AYMEN have been depend- 
ing upon ROTO-SHO for their 
action windows because this sturdy, 
all-purpose turntable does the job with 
maximum efficiency and at much lower 
cost than other comparable units. 


Fortunately. stocks are ample. You 
ean be assured of quick delivery in 
time for your holiday needs—overnight 


service if necessary. 


{lso available 
ROTO. 
WEEL (The 
Wall Turn- 
table) and 
ROTO -CEIL- 
ING. for sus- 
y) ; ” ‘i 
vies up to 200 Ibe. Turns Pended move 
3 times per minute. 110 ent. rite us 
Volts A.C. only. for literature. 


GENERAL DIE & STAMPING CORP. 


265 Canal Street 2 New York City 











FALL DISPLAYS” 


A FEW MODELS STILL AVAILABLE 
areca While limited stocks _. . 
rT last, you can still set ay 
Sud FLEXOACTION turn- oS 
“ tables. Write today, to °~ * 
MERKLE-KORFF GEAR CO. 


211 North Morgan Street Chicago, Ill. 











MANNEQUINS 


4, MILEO 


Creator Since 1900 





Now: Highly stylized manne- 
quins created by sculptors who 
know fashion. The feature of our 
1943 line. Up-to-the-minute hair-do's. 


7 West 36 St. fo" 2"* New York 











Silent Salesman 


STREAMLINE SHOW CASES 


Send for Catalog 


Detroit Show Case Co., Detroit, Mich. 








ePlease Mention DISPLAY WORLD 


When Writing Advertisers 
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Columbus Position Tsamisis Named 
For Sultan Display Head 

Formerly in charge of men’s displays for Day Brothers, Inc., specializing in fine furs 
Mandel Brothers, Chicago, Maury “Jimmy” at 375 Fifth avenue, New York City, has 
Sultan is now with The Union, Columbus, appointed William Tsamisis as display man- 
Ohio. ager. 















OPPORTUNITY EXCHANGE 



















PATON. WHOSE REPUTATION IS BASED 15 HISTORIC 





ON MORE THAN THIRTY YEARS OF SUC 

CESSEUL SELLING AND MERCIANDISING ANNIVERSARY SALE 
OF TOYS, CHILDREN’S VEHICLES, FURNI ™ > 

rURE AND KINDRED PRODUCTS, IS OPEN W 

rO HANDLE ONE OR TWO ADDITIONAL indow Displays 
LINES ON A COMMISSION” BASIS FIN FOR SALE BY 





ANCIALLY EQUIPPED TO HANDLE WIDE 
DISTRIBUTION FOR TOYS, LAWN, PORCH 

AND JUVENILE FURNITURE, HOUSE John W. Thomas & Co. 
HOLD ITEMS AND INFANTS’ SPECIAL MINNEAPOLIS, MINN. 





























rIES AMONG RETAILERS, WHOLESALERS, E 

CHAIN STORES AND OTHER DEALERS Each window represents a 
CERTAIN LINES HANDLED FOR MANY 

YEARS HAVE BEEN DISCONTINUED BE W 

CAUSE OF WAR CONDITIONS. ADDRESS Famous oman of 
JULIUS LEVENSON, INC., 7 EAST 17TH i 

STREET, NEW YORK, N. ¥ History 


of the period 1867-1942 





These windows are cleverly created by 
paper sculpturing and special art work. 





os They received widespread acclaim and 
Advertising Brokers Wanted en 
To sell industrial firms new, patented, Contact Val Thomas 
time-saving, 2-year computing calendar JOHN W. THOMAS & CO. 


is , , : Minneapolis, Minn. 
as advertising premium item, imprinted 








with advertiser's message. Volume sales 
























easily obtained. Generous commission. Home Study 
“LESSONS IN WINDOW DISPLAY” 
A low priced, practical and up-to-date course 
° covering all phases of the subject. Of value to 
Color Print the experienced trimmer as well as the begin 
; . : ner. Over 500 pages with 1,000 sketches to show 
357 E. Erie Milwaukee, Wis. you how. Write for circulars 
WILL H. BATES, Box 101, Ellsworth, Ill. 
ss § WANTED . DISPLAY SALESMAN 
Combination displayman, cardwriter and calling on Department, Specialty, and Chain 
advertising man. (sive age, experience, Stores would like additional line (flowers). 


Willing to travel. 


Address “ALERT” 


reference and salary expected. 






















MOODY'S Care DISPLAY WORLD 
Fargo, North Dakota 175 Fifth Ave., New York City 
WANTED—Window trimmer and = advertising DISPLAY LINES WANTED 
man for old, reliable department store. Good 
opportunity for man with. initiative Must. he Salesman contacting major stores in larger 


cities in about sixteen states wants new display 


ivailable January Is ( hefore rive oO . 

atte st Big -s ift cheneile et Fett: one * lines Need and can sell display specialties of 
ence and = salary desired \ddress Mr. Abe ae panes 

Lowenstine, J. LOWENSTINE & SONS, Val- F. j. MONAHAN, P. O. Box 4042 


paraiso, Indiana. Normandy Isle, Miami Beach, Fla. 




























Display Manager desires position in dept. CHRISTMAS PANEL—MADONNA 


store. Exp. in modern high standards of In blue and silver jewel cloth, 3 ft. x 5 ft. 
display. Capable of executing complete Other display backgrounds. 
and satisfactory work Sober, married, Address “PANEL” 
efficient; excellent references. Address 
ee aaa Care DISPLAY WORLD 











“M. P..” care DISPLAY WORLD . . 
i XLD. 175 Fifth Ave. New York City 
CORRESPONDENCE INSTRUCTION—In Win ADVERTISING—HOME STUDY—The Adver- 
dow Display, Advertising and Card Writing. tising Minded Displayman is qualified to make 
In continuous operation for nearly 40 years with the most money. Many have graduated from 
; this long-established school. Common _ school 


over 20,000 graduates in nearly every country in 
the world New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, PAGE-DAVIS SCHOOL OF ADVERTISING 

300 W. Adams St., Chicago, III. 1315 Michigan Ave., Dept. 266C Chicago 


education sufficient. Send for free booklet out 
lining home study course and requirements. 
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Chicago Club's Party 
A Great Success 

Nearly 100 members and guests of the 
Chicago Display Club met the night oi 
October 19 in a large hall on the near-Nort! 
Side of the city for a Hallowe’en party 
which was described as a huge success. A 
bar was set up and the guests found that an 
ample supply of smorgasbord had been pro 
vided as well. The hall was decorated wit! 
corn stalks, pumpkins, goblins, and colored 
drapings of orange and black. The decora 
tions were carried out under the jurisdictio: 
of John Courtney, chairman of the program 
committee. The usual Hallowe’en sports 
were enjoyed, as well as dancing to a thirty 
piece orchestra. 

The club held its regular monthly business 
meeting on November 9 to discuss plans for 
the coming fiscal year. The problems of the 
1943 convention of the International Asso 
ciation of Display were talked over briefly 
together with plans for the annual Christmas 
party. The club is in excellent shape finan 
cially, according to one of its members. 





Duncan Reported 
Taking New Post 

Reports from Milwaukee are to the effect 
that Kenneth Duncan, formerly with the 
Boston Store and at present display director 
for Gimbel’s of that city, is leaving to take 
a position with a store in the East. The 
exact location has not been announced. 
Cooper Joins Navy; 
Howe Is Successor 

J. R. Cooper, display director for Mandel 
Brothers, Chicago, has resigned in order to 
enlist in the navy, where he is now a chiet 
petty officer. His former first assistant, Jay 
Howe, assumes charge of the department. 


Guy Goodsell 
Takes Bride 


Well known in the mannequin repair field, 
Guy C. Goodsell was married recently to 
Miss Eugenia Meece, Tulsa. The couple 
will remain in Tulsa for a few weeks, leav 
ing later for Goodsell’s permanent home in 
Los Angeles. 


Pollari Joins 
West Coast Firm 

John Pollari, formerly with Charles A. 
Stevens & Co., Chicago, has taken a position 
with a West Coast firm as display manager. 
Further details are not available at press 
time. 


Change Of Location 
For St. Louis Studio 


E. H. Thieman announces the removal of 
the Display Service Studio, St. Louis, to new 
and larger quarters at 406 Market street. 








VICTORY DISPLAY SCHEDULE 
Women at War—November 22-28. 
“Remember Pearl Harbor’ Themes— 

Before and after December 7. 
Christmas Bond Sale—November 27- 
December 26. 
January Stamp Book Clearance—De- 
cember 26-January 15. 
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REVIEWING NEW YORK DISPLAYS 
[Continued from page 11] 

dren’s sizes, with similar merchandise dis- 
played on the couch. A tree, its branches 
glistening with snow, makes a background 
for the man mannequin in his skating outfit, 
the floor of the window around him being 
covered in artificial snow. The snow also 
appears in the opposite corner where the 
young girl in furs is gazing enviously at 
the comfortable fireside scene. 

A Christmas card shop this season occu- 
pies the same familiar space on the street 
floor at Lord & Taylor’s as in previous sea- 
sons. Under the direction of John Robert 
Riley, manager of interior display, the 
shingled front of the cottage setting is 
painted in a fuschia tone with the trim in 
white. White eyelet embroidery curtains are 
hung at the simulated “windows” of the 
cottage and are further banked with little 
pine trees and hung with Christmas wreaths. 
Clusters of pine boughs, the colorful Christ- 
mas tree balls and large pine cones are 
grouped in between the windows and at 
either end of the setting. The counter is 
painted light blue and the chairs are white. 

“You are invited to view our Salute to 
China,” so read the message lettered in red 
on a beige scroll, further decorated by Chi- 
nese inscriptions, at Bloomingdale’s, where 
Display Manager Joseph Dultz linked the 
windows with an outstanding exhibit which 
drew continuous crowds of appreciative 
visitors. That certain serenity and rich 
simplicity which so truly characterize Chi- 
nese art pervaded the arrangement of 
each window and blended in pertectly with 
the rare Chinese pieces on view. A _ full- 
size pagoda effect, painted Chinese red, was 
carried the length of each window and took 
the place of the customary awnings. The 
express elevator running from the street 
floor to the fifth floor also had a pagoda 
trim overhead and the walls of the elevator 
were lined in Chinese pattern wallpapers. 
\n even larger version of the pagoda em 
braced the entire width of the entrance to 
the spacious galleries which were adjacent 
to the interior decorating department. 
Champion Reports 
On Seattle Display 

Displaymen are needed badly in Seattle, 
according to a letter from R. W. Champion, 
head of the display material company of that 
name in the Washington city. He states: 
“Business in this area has been sensational, 
but the display situation here is plenty tough. 
If you know of anyone looking for oppor- 
tunities, ship them out. At the present time 
the dimout regulations have local displaymen 
scratching their heads. The requirements 
are very strict and every type of idea to 
prevent light from seeping out on the side- 
walk is being tried. No more than one foot 
candle of light is permissible—about equiva 
lent to a lighted match.” 








Don’t forget-—send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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Questions and 


Answers 





Question: Could you please furnish us 
with a list of the state flowers of the West 
ern states 7—Reno. 

Answer: The following are the state flow 
ers for all the states. Alabama, golden rod; 
Arizona, saguaro; Arkansas, apple blossom; 
Calitornia, golden poppy; Colorado, colum- 
bine; Connecticut, mountail laurel; Dela- 
ware, peach blossom; District of Columbia, 
none; Florida, orange blossom; Georgia, 
Cherokee rose; Idaho, syringa; Illinois, vio 
let; Indiana, carnation; Lowa, wild rose. 

Kentucky, trumpet vine; Louisiana, mag 
nolia; Maine, pine cone and tassel; Mary- 
land, black-eyed Susan; Massachusetts, May 
flower; Michigan, apple blossom; Minnesota, 
moccasin flower; Mississippi, magnolia; 
Missouri, none; Montana, bitter root; Ne 
braska, goldenrod; Nevada, sagebrush; New 
Hampshire, purple lilac; New Jersey, violet; 
New Mexico, cactus. 

New York, rose; North Carolina, daisy: 
North Dakota, wild prairie rose; Ohio, scar 
let carnation; Oklahoma, mistletoe; Oregon, 
Oregon grape; Pennsylvania, none; Rhode 
Island, violet; South Carolina, none; South 
Dakota, pasque flower; Tennessee, none; 
Texas, bluehonnet; Utah, sego lly; Ver 
mont, red clover; Virginia, dogwood; Wash 
ington, rhododendron; West Virginia, rho 
dodendron; Wisconsin, violet; Wyoming, 
Indian paintbrush. 

Question: Please advise if there is any 
way to revive artificial grass that is sun 
faded and mashed flat. I have thought about 
dyes, and the new kinds of awning paints 
but decided you would know’ best—(No 
address.) 

Answer: A leading grass mat manuta¢ 
turer advises as follows: “We think the only 
satisfactory way 1s tor the manufacturer to 
re-dye and re-treat the grass. There are 
two steps necessary to renovate artificial 
grass. One is through dyeing and the other 
is chemical treatment to soften the rafha 
fibres and make them actually resemble 
Without this treatment, 
rafhia, even though dyed, is brittle and life 


growing grass. 


less.’ 
Sloane's Appoint 
Display Director 

William Tode has been named director of 
construction and display at W. & J. Sloane's 
Fifth avenue store, New York City, accord 
ing to David J. Bruhn, newly appointed gen 
eral manager. Anthony B. McLean, Jr., will 
have charge of window display; he was for 
merly assistant to the display director. 


Conducts Classes 
In Philadelphia 


Window and interior display for both 
small and large stores is being taught at 
the William Penn Adult Evening school, 
Philadelphia, during the fall and winter 
seasons. David Marder is serving as in 
structor. 
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=ART SNOW 


\ pure corn product. Manufactured 
especially for display purposes — soft, 
light. fluffy—also used in Hollywood 
studios. Non-perishable, non-inflammable, 
very realistic, inexpensive. 

Very practical for window or other 


display purposes. Samples and prices on 
request without obligation. 


s s I ept. I ° 
—=Miller Cereal Mills 0.7. No. 











THAYER & CHANDLER AIRBRUSH 


for the particular artist 


Send for Cata/og §2 


THAYER & CHANDLER 
910 W.VAN BUREN ST.. CHICAGO. ILL. 











145 to 151 
W. 18th St. 
New York 









Write for New 
Satalogue “D” 











HAVE YOUR DISPLAY 
MANNEQUINS REFINISHED 


No long waiting Send your 


1 and cleaned 


MANNEQUIN REFINISHING SERVICE 
5851 EASTON AVE. ST. LOUIS, MO. 
Elmo S. Reardon 


wig to be repaires 














Display Clearing Center 
Formed In New York 


\n organization known as the Display 
Clearing Center has been formed at 11 West 
42nd street, New York City, to facilitate the 
sale and exchange of displays, backgrounds, 
and properties among stores all through the 
Headed by Irwin A. Shane, the 


company has advanced a number of sugges 


country 


tions for the conservation and preservation 
of display materials for interchange among 
stores. Full information can be had trom 


the address given above 


Literature Issued 
On New Garment Racks 
The National 


Kighth avenue, New York City, has just. re 


Hanger Company, 545 
leased literature covering the firm’s full line 
of clear plastic, wire, and wood hangers, as 
well as garment racks in chromium finish 
steel and wood and_= steel combinations 
Copies are available on request 


Change Of Location 
For Kentucky Firm 

\dvertising Displays, Ine., has moved 
from 1129 Banklick street, Covington, Ky., 
to larger quarters at Pike and Main streets 
of the same city. W. F 
the company. 


DeCoursey heads 

















Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


() Air Brushes 
) Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
] Brushes and Pens 
Card & Mat Board 
~, Cardwriters’ Materials 
_| Color Lighting 
_| Crepe Papers 
-] Composition Pieces 
| Cut-out Letters 
Cutting Machines 
Decorative Papers 
| Decalcomania 
Display Furniture 
Display Forms 
Display Letters 
Display Racks 
, Drawing Boards 
Enlarging Projectors 
’ Fabrics and Trimmings 
_ Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
} Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
_; Plaques (Window) 
_) Papier Mache Specialties 
Photographic Blowups 
Plastics 
| Price Cards—Tickets 
-] Price Ticket Holders 
-| Sale Banners 
[) Socks—Window 
(1) Show Cards 
_| Show Card Colors 
Show Cases 
| Show Case Lighting 
) Signs—Card Holders 
) Signs—Brass—Bronze 
Signs—Electric 
Sleeve Forms 
Stencil Outfits 
Stock Posters 
Store Designing 
Store Fronts 
Tackers 
") Time Switches 
| Turntables 
é Valances 
-) Wall Board 
() Wigs 
[}) Window Lighting 
[) Do you wish a copy of their catalogue? 
[) Do you plan to remodel your store soon? 
[] Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 





oO 


L0 


A l { 


‘¥ 
| 


{ 
4 


J 


WH 


Firm 


Display Manager 


Street 
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State 
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The United States Rubber Company, New 
York City, had a battery of windows which 
singularly appropriate in 

rationed tires. In 
a classic background, was 


would be these 


modern 


times of each 
against 
a single automobile tire mounted 
the unit 
supported by a golden stand. 

Matt Markusich, Saul Wolfson Dry Goods 


Company, San Antonio, won a silver trophy 


window, 
displayed 


on a rim painted gold complete 


for the most attractive display in a_ local 
contest. | 
Milton Hartmann, display manager for | 


Brager’s Department Store, Baltimore, con- 
ducted a series of classes in window display 
at the local Y. M. C. A. 

J. L. Dexter, display fOr UG. 
Jones Company, Fairmont, W. Va., became 
and advertising manager for J. M. 
& Son Company, of the same city. 


took 


Manager 


display 
Hartley 

R. A. Goldsmith charge of display | 
for The Boston Store, Fort Smith, Ark. He | 
had been with Ashton Dry Goods Company, 
Rockford, Il. 

Carl I. Meier planned to join the Adler- 
Company, the first of the 
coming year. 

M. J. Sues took over display at The White 
House, E] He had been in 
post with Foley Brothers, Houston. 


Jones Chicago, 


Paso a similar 


NOVEMBER, 1932 


The Schleisner Company, Baltimore, added 
David M. Lillis to its staff as display man- 
ager. He had held a similar position with L. 
Frank Company, Washington, and 
that was with The Hecht Company, of the 
same City. 


before 


MacFadden became display man- 
ager the Leavitt Stores Company, 
Bridgeport, Conn. 


Jose ph 
for 


The following officers were elected by the 
Shreveport (La.) Display Men’s Club: 
W. L. McCurry, Hearne’s; first vice- 
Ted Joyce, M. Levy Company ; 
vice-president, T. Willard 
secretary-treasurer, 


presi- 
dent, 
president, 
second Jones, 
Phelps Shoe Company ; 
\. B. Longnecker, Rubenstein’s. 

W. L. McCurry, Shreveport, 
was elected president of the Southern Dis- 
Men's Other officers ap- 
pointed were: C. Bat- 
second vice-president, Jack 


Hearnes'’s, 
play \ssociation. 
first vice-president, C. 
son, Hattiesburg ; 
Ralston, Levy Brothers, Houston; third vice- 
president, Ed Rose, Harris-Hahlo, Houston; 
secretary-treasurer, T. Willard Jones, Phelps 


Shoe Company, Shreveport. 


\ two-day meeting at the Kirkwood 
hotel, Des Moines, was held by the Iowa- 
Nebraska Display Men’s Club. Maurice 
Swander, Younker Brothers, Des Moines, 


was named president. Other officers elected 
first 


Davidson's, 


vice-president, Jess Erskine, 
City; 
dent, Ray Larson, Martin’s, Sioux City; third 
Frank Fialla, Goldstein- 
Chapman, Omaha; secretary-treasurer, Lew 
Williams, The Store, Fort 


lowa 


Wert. 


Sioux second vice-presi- 


vice-president, 


Boston Dodge, 
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A } 
Arranjay Wig Co. 
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FOR VICTORY TODAY 
AND SOUN 






Get This Flag Flying Now! 


This War Savings Flag which flies today 
over companies, large and small, all across 
the land means business. It means, first, 
that 10% of the company’s gross pay roll is 
being invested in War Bonds by the workers 
voluntarily. 


It also means that the employees of all these 
companies are doing their part for Victory 
... by helping to buy the guns, tanks, and 
planes that America and her allies must have 
to win. 


It means that billions of dollars are being 
diverted from “bidding” for the constantly 
shrinking stock of goods available, thus put- 
ting a brake on inflation. And it means that 
billions of dollars will be held in readiness 
for post-war readjustment. 


Save With 








Think what 10% of the national income, 
saved in War Bonds now, month after month, 
can buy when the war ends! 


For Victory today ... and prosperity tomor- 
row, keep the War Bond Pay-roll Savings 
Plan rolling in your firm. Get that flag fly- 
ing now! Your State War Savings Staff Ad- 
ministrator will gladly explain how you may 
do so. 


If your firm has not already installed the Pay- 
roll Savings Plan, now is the time to do so. 
For full details, plus samples of result-getting 
literature and promotional helps, write or 
wire: War Savings Staff, Section F, Treasury 
Department, 709 Twelfth Street NW., 
Washington, D. C. 


War Savings Bonds 





This Space Is a Contribution to America’s All-Out War Program by 


DISPLAY WORLD, Cincinnati, Ohio 














Why Every Retail Executive Should Support the 
VICTORY DISPLAY COMMITTEE 


These eight points summarize what the V. D.C. 
can and will do for the government of this 


country and for the nation’s merchants. 


The V. D. C. offers a coordinated schedule of official information 
which the government wishes to bring to the public. 


It presents this schedule far enough in advance so that stores may 
make the necessary plans to cooperate without disrupting their own 


sales plans. 


It will coordinate the delivery of free display material with these 
themes and schedule its delivery to retailers at no cost. 


The V. D. C. drive for more effective and practical display material 
is increasingly effective and will, in due course, enable retailers to do 
an effective display job with a minimum effort and little or no cash 
outlay. 


Display in the windows and store interior offers the merchant the 
most effective way to help the government place their vital war mes- 
sages dramatically before all the people and at the minimum cash 
outlay to the merchant. ... Selfishly, it is constantly visible evidence 
to war-minded people that the store is cooperating whole-heartedly 
with the war effort. 


It is expected that this display plan will develop into an all-over plan 
for “Retailers? Participation in the War Effort” and eliminate the 
confusion of demands beng made on the merchant today for display 
and space contributions. This will bring about a coordination of 
effort, effective and economical for both merchant and government. 


Steps are being taken to secure much additional display material 
from magazines and other sources for free distribution to certain 
brackets of stores. This particular type of material will tie in with 
current merchandise plans and either save the merchant money he 
would normally spend. or at least make his displays more effective. 


Merchants have in their display space a publicity medium second to 
no other form of advertising. In its various forms—window and 
interior display. booth. or exhibit—it is perhaps the most valuable 
cooperation the merchant can give to the government. It follows 
that this coordinated and officially approved plan should receive the 
cooperation and sponsorship of every merchant. 


VICTORY DISPLAY COMMITTEE 


3609 ARTHINGTON ST. CHICAGO, ILL. 











